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Graduating from university can be a bittersweet experience. It’s an exciting and momentous time,

but understandably, you may feel intimidated by your life ahead. We at the Sydney Marketing

Society (SMS) have created this Graduate's Guide to help you prepare for a career in marketing

beyond the classroom doors.  

One of our key missions is to enhance students’ understanding of the multidisciplinary applications

of marketing across a range of industries. Our team has collated resources, information and

interviews that offer many perspectives across the marketing industry to inspire you to consider

career paths you may not have been previously familiar with. Our vision for this guide is to not only

enlighten graduates, but everyone from first-year undergraduate students to final-year masters

students, which is why our content includes relevant tips that can help at any stage of your degree!

Paving your career can be a tumultuous journey filled with stress, ambiguity, and unavoidable

disappointments. However, every experience is one that you can learn from and will help propel

both your personal and professional development. Don’t forget the importance of celebrating your

accomplishments, no matter how big or small, and remember to put your well-being first; take a

step back when you feel overwhelmed. Don’t compare yourself to others; rather, seek ways to

improve yourself by cultivating new skills, knowledge, passions and a genuine support network.

Venture out of your comfort zone and be proactive in seizing opportunities, as it’s the best way to

grow and fuel your success. 

Our goal is to connect you to a wider community of like-minded students and prospective

employers; and so we highly encourage you to join us at our SMS events. Here, you’ll meet industry

experts who will enrich you with insights, and you’ll also expand your connections with fellow peers

who will support you through your university experience and beyond.

All the best with your career endeavours, we wish you nothing but success in your future! 

Rachel and Garnet 

SMS Co-Presidents 2021 

PRESIDENTS' MESSAGEPRESIDENTS' MESSAGE
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SMS Presents: Welcome Week Sem 1 2021
SMS Presents: Peer Buddy Program Applications
SMS x BISA x GA Presents: SEO For Beginners
SMS x Comm-Stem x PwC Present - Consulting 101: Case 
Crack
SMS x WOSOC Present: From Class to Corporate - Getting 
Hired as a Student

SMS x Deloitte Present: Case Competition - Enterprise Tech
SMS Mentoring Program
SMS x EconSoc Presents: The Future of Healthcare
SMS x UNSW x MMSA - Success In the Digital Age: Exploring 
Trends in Consumer Behaviour
SMS x FabSoc - Foundations of Beauty Branding

To keep up to date with our events, make sure to follow us on 
Facebook, Instagram & LinkedIn. 

SEMESTER 1

What is SMS?
The Sydney Marketing Society (SMS) 
is the University of Sydney’s premier 
society for students interested in 
marketing. We are a USU-affiliated, 
non-for-profit, student run society, 
and the University of Sydney’s 
Business School’s second largest 
society. We provide our 4,000+ 
members with opportunities to 
explore a career in marketing, meet 
industry professionals and develop 
long term networks. 

Our 2021 mission is to help students learn, be 
curious, and challenge themselves to succeed in 
the marketing industry of the future.

We aim to achieve this in three ways:

To prove superior value to both students 
and prospective employers by facilitating 
meaningful connections.

To enhance understanding of the 
multi-disciplinary applications of marketing 
across a range of industries.

To foster a community of motivated and 
ambitious individuals.
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SEMESTER 2

2021 Events:

WHAT IS SMS?
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Rachel Lau
Co-President

What do you love about
Marketing?

Fun fact about yourself
My dog and I have had the
exact same knee injury (ACL
reconstruction - right knee). 

As a “people person”, I love the
consumer behaviour side of
marketing - how the way consumer
attitudes, beliefs and behaviours
are constantly underpinning and
driving marketing strategy and
innovation. These concepts are so
dynamic and are continuously
shifting in response to macro- and
micro-environmental factors - on
top of that, they differ across
different industries, demographics,
countries, cultures, and more. I
guess that’s what makes marketing
such an exciting challenge!

What do you love about
Marketing?

Fun fact about yourself

I’m the eldest of a set of
triplets.

Brief Description of Portfolio/Role Function

I work with my fellow Co-President, Garnet, to lead the direction of SMS
towards fulfilling our vision, which includes bringing ideas from scratch
to fruition. We are the point of contact for other societies, the
Marketing Discipline and the Student Union. We are committed to
providing value to our members through our events, resources and
communication which we deliver by managing our internal portfolios.

I love how pervasive marketing
is throughout all industries, as
well as its ever-changing
nature which calls for creativity
and adaptability. I also find it
fascinating how marketing is
the intersection between
product innovation and
consumer demand!

Brief Description of Portfolio/Role Function

Rachel (Co-President) and I lead SMS to fulfil our overarching
mission of helping students learn, be curious, and challenge
themselves to succeed in the marketing industry of the future. We
envision and enact this strategy through top-level planning with
our sponsors, other societies, and the University to bring new and
exciting initiatives to our members. We then work with our
amazing portfolio teams to bring these initiatives to life, striving to
ensure that we deliver consistently high-quality events and
resources that are valuable for all involved. Internally, we also
strive to empower our team and uplift the camaraderie and spirit
that makes SMS such a tight-knit family.

What do you love
about Marketing?

Fun fact about
yourself

I’m a music producer!
(Also have a team
called - sensASIAN)
‘Good i.Dea’ Album
release coming VERY
soon! 

Its role in connecting
like-minded people
through goods and
services. 

Brief Description of Portfolio/Role Function

Alongside the Executive team, I support the smooth-running of SMS with
administration tasks, including but not limited to sending out necessary emails,
maintaining the records and documents of the society, as well as conducting
the correspondence between our society and the University. Additionally, the
flexibility of my position allows me to be a multiplayer, planning and assisting
any projects or events at my capacity.  

Garnet Ho
Co-President

Daniel Kim
Secretary
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People are at the heart of
marketing - understanding
their behaviours and the
reasons for these
behaviours is what makes
marketing so fascinating.
Being able to translate this
insight into concrete action
in order to serve a desired
purpose brings me a great
sense of satisfaction.

What do you love about Marketing?

Fun fact about yourself
I’m the middle child of a set of triplets.

I love that after understanding
consumer’s needs and interests,
marketers can ideate campaigns to play
on consumer behavior and convert
purchases. It’s also very rewarding
seeing the success of campaigns you
have worked on! I also love that you
have to constantly evolve with consumer
trends in marketing, so you're always on
your toes.

Brief Description of Portfolio/Role Function
I’m basically society’s accountant. I manage SMS’ budget for
this financial year, update our cashbook, collect receipts of our
expenditure and invoice our sponsors. 

What do you love
about Marketing?

Fun fact about yourself
I love watching videos of
chimpanzees and gorillas
interacting with humans!

Brief Description of Portfolio/Role Function
We aim to reach, engage and empower our student audience by
maintaining SMS’ social media platforms, strategising and creating
promotional material for various channels, and ensuring that our content is
relevant, engaging and informative. The content we deliver is usually the
first point of contact between the society and our audience, and hence our
portfolio is integral to maintaining the face of SMS.

What do you love
about Marketing?

Fun fact about yourself
My talent is attracting the
opal inspectors because I
always get checked.

I love how marketing is
pertinent in every industry
and requires the
collaboration of creative
minds. Witnessing the
success and achievements
of your impactful
campaigns and promotion
plans creates a great sense
of satisfaction.

Brief Description of Portfolio/Role Function
We establish SMS’ aesthetic branding by creating innovative visuals, such
as event cover photos, graphics and videography on our social media. We
maximise our outreach to marketing students by designing relevant visuals
and graphics as they are 94% more attractive!

Being able to reach
consumers, influence
behaviour and add
value to their lives. 

What do you love
about Marketing?

Fun fact about
yourself
I’ve met Miranda Kerr
twice and she follows
me on Insta!

Brief Description of Portfolio/Role Function
We are a brand new portfolio that creates long-form content, such as the First
Years and Careers Guide, as well as monthly newsletters. 

Nicole Lau
Treasurer

Georgia Samuel
Marketing (Content) Director

Janice Gao
Marketing (Design) Director

Subcommittee Members: Uyen Cao, Sissy Qin, Braith Leung and Natalie
Freeman

Subcommittee Members: Joshua Cappello, Giang Nguyen, Rachel Lee
and Annie Lu

Leona Liu
Marketing (Publications) Director

4



What do you love about Marketing?

Fun fact about yourself
I am a fan page owner (Yes, marketing!)

Thomas Lunn
Careers & Sponsorship
Director

Isabella Byrne
Careers & Sponsorship
Director

What do you love about Marketing?

Fun fact about yourself
I’ve recently gotten into roller skating as
a way to get over my fear of falling (and
failing!) 

I love how the marketing function exists
in almost all areas - whether you’re self-
employed and marketing yourself,
working at a corporation and marketing
their products, or part of a charity and
marketing for change - being able to
market is such a versatile skill to have,
and for someone as indecisive as me, it
allows me to work in all the different
fields I’m interested in! I also love the
dynamic nature of marketing and how
marketers have to constantly stay agile
and aware of changes in the consumer
landscape.

Brief Description of Portfolio/Role Function

The events portfolio leads all of SMS’ internal and external
events! From ideating, planning & organising logistics,
executing the event, and post-event feedback &
improvement, our team is on top of it all. My role as director is
to facilitate all of this achieved by my amazing subcommittee!

Subcommittee Members: Claire Ward, Milla Kim, Toby Luck and Julia Purcell

I love how diverse marketing can be. It leaks
into every industry and sometimes not even in
the ways we may think - my second major is
data science and it has been really fun to see
how techniques I have learnt in marketing
become really useful in the consumer-facing
side of data science.

What do you love about Marketing?

Fun fact about yourself
If I’m not doing SMS or uni-related stuff, I’m
doing some form of martial arts!

I love that marketing is important in any
business, so you can work in almost any
industry or location! I also think it’s amazing
that marketing can be so creative and
innovative, yet it also offers quantitative
learning based on statistical research and
data analytics.

What do you love about Marketing?

Fun fact about yourself
My first childhood dream job was to be a bus
driver!

Brief Description of Portfolio/Role Function
Our portfolio focuses on establishing, maintaining and strengthening SMS relationships with industry
professionals, organisations, university staff, fellow societies and members.

Subcommittee Members: Paris Vergan, Raghav Singh, and Jenna Tyson

Everything! Learning different strategies
used by businesses to attract customers
and sales (or detract if it fails) and how it
influences a consumer’s choice is really
interesting!

Brief Description of Portfolio/Role Function
Tech does a variety of things from maintaining the website,
creating blog posts, sending newsletters and eDMs to
making TikToks and podcasts!

Subcommittee Members
Kelli Liu, Sena Yanaka, Simone Wei,
Christopher Tong

Subcommittee Members: Shakila Muthukuda, Kate Lee,
Luke Alano, and Jenney Kim

Mahika Roy
Events Director

Bonnie Zhan
Tech Director
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MARKETING
BASICS



What is Marketing?

According to the Oxford Dictionary, marketing is defined as 
“the action of promoting and selling products or services”. 
It sounds simple enough, but there are many factors, 
variables and strategies that persuade you to buy a top from 
your favourite clothing brand or purchase your morning 
cereal from Woolies. 

You’ll cover all the basics of marketing in an easily digestible unit, 
MKTG1001: Marketing Principles. It is the perfect introduction to marketing 
for beginners of the major (and is a popular elective across all fields too!). 
The other key first-year unit for a marketing major is MKTG1002: Marketing 
Research. To better understand consumers, market research is used in 
various forms - think interviews, questionnaires and basic data analysis. This 
is an invaluable unit to set you up for success in a data-driven world.

For those beginning university this year:

You will be required to undertake MKTG3600: Marketing In Practice. This 
unit allows you to apply the theoretical knowledge you have gained 
throughout your studies to real-life, contemporary marketing challenges. 
You will also have the opportunity to learn about different marketing 
disciplines during your 3000-level selective units. Subject areas include: 
advertising, digital marketing, international marketing and many more. 

For those at the end of their degree:
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SMS is a great way to apply your marketing knowledge 

beyond the classroom. Throughout the year, we 

collaborate with corporate sponsors and other 

societies across the uni to bring you insightful events. 

We have exciting initiatives planned for the year which 

are also opportunities to make a friend or two. From 

introductory events, such as our annual Pizza and Chill 

(held in Semester 1, 2021), to corporate sponsored 

events, like our award-winning Mentoring Program 

(keep an eye out for this in Semester 2, 2021), SMS has 

an event tailored to you, regardless of which year 

you’re in. Don’t hesitate to take the chance to join our 

society, either as a subcommittee member or by 

attending our events, as they are a great way to build 

connections, gain teamwork experience and have fun. 

Good luck with your lectures and tutorials! For those in 

your first year, here are some more words of advice for 
your first week of uni: Don’t be afraid to chat to 
strangers! Remember, everyone is in the same shoes as 

you when it comes to making friends and settling into 

uni. Attend all society events that interest you even in 

the tiniest bit to make new friends, grab free food that 

they might offer and gain some understanding of how 

uni works. For those beyond their first year, make the 
most of your time at uni and be open to all different 

kinds of opportunities as you don’t know where it can 

lead you!

8



The Marketing 
Student 

Whether you’re looking for industry experience, wanting to build connections with other 
like-minded students, and/or trying to increase your employability prospects after uni, 
we’ve got you covered. As a student, there are a wide range of opportunities and 
resources available to you. This segment, titled ‘The Marketing Student Journey’, is 
designed to simplify the process so that you can maximise your time at uni. 

Journey

As a first year marketing student, you are required to undertake both 
MKTG1001 (Marketing Principles) and MKTG1002 (Marketing Research). 

Joining a society at uni is a great way to expand your network and meet other 
like-minded students. The Sydney Marketing Society (SMS), for instance, offers a 
range of unmissable marketing events and opportunities throughout the year. 
From our annual Corporate Networking Event to our highly sought-after 
Mentoring Program, there is something for everyone! Applications to join 
the SMS subcommittee usually open in week 3 of semester 1, so be sure 
to follow our social media pages (i.e. Facebook, Instagram & LinkedIn) for 
updates. 

It’s also worth mentioning that USyd’s Career Centre 
provides a diverse range of practical workshops, such as 
how to write a standout cover letter and resume. 
Developing these important skills early on is highly 
beneficial and will hold you in good stead when you’re 
ready to look for further employment opportunities. 

First Year

9
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Disclaimer: This segment is not official academic advice. Information on course progression is relevant as 
of September 2021 - following this date, course requirements may change. For official academic advice, 
consult the Business School Handbook.
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Undertake MKTG3600 (Marketing in Practice). 

You might also want to look into applying for USyd’s Industry Placement 
Program (IPP) as an elective unit. This program gives you the 
opportunity to intern at a reputable company and gain industry 
experience whilst earning credit points towards your degree. 

Now that you’re close to finishing your degree, you probably have a vague (or 
clear) idea of what role you want to pursue after you graduate. Perhaps you have 
questions about what it’s really like to work in the marketing industry, or you’re 
wanting to build professional connections with people who are further along on the 
journey than you. If so, be sure to check out SMS’s annual Mentoring Program. 
Applications open in Semester 2, so follow our social media pages to keep updated 
with important dates. 

Undertake 3000-level selective units. 

At this stage, you’re probably thinking about graduate roles. It’s a good idea to attend 
uni-hosted corporate networking events and career fairs (typically held annually in 
March) to get valuable information about when and how to apply. 

In your second year, you are required to undertake both MKTG2112 (Consumer 
Behaviour) and MKTG2113 (Marketing Insights). 

At this stage, you have a basic understanding of marketing and how it works. Why not 
put that knowledge into practice? Gaining industry experience is a fantastic way to learn 
new skills and enhance both your personal and professional development. 

Looking for paid, part-time internships that fit around your studies? Sites like Hatch and 
USyd’s Career Hub are a great place to start. Alternatively, you could look into 
volunteering opportunities or undertake a virtual internship program offered by 

InsideSherpa and Forage. 

Again, you can also join a society’s 
subcommittee or look into becoming a 
society executive. 

Second Year

Third Year



The following pages summarise the 
marketing units available as of 2021. 
Please consult the Business School's 
handbook for specific requirements or 
prerequisites in your course/major/minor.

MARKETING UNITS
Marketing is crucial, as it creates value for not just the 
organisation, but for customers and broader society.

This unit explores the 4Ps of marketing 
(product, price, place and promotion) and 
how consumers respond to decisions made 
by private and public organisations to create, 
develop, defend, and sometimes eliminate 
product markets.

This unit teaches students the importance of 
marketing research as essential to providing 
objective, accurate and timely information to 
entities looking to reduce the risks of 
decision-making. It highlights the planning 
involved at the initiation of a marketing 
research project and the thought process 
required when formulating research 
questions and proposing a research strategy.

1000 LEVEL UNITS OF STUDY1000 LEVEL UNITS OF STUDY

 Marketing 

Principles
 Marketing 

 Research

     • Develop presentation skills
     • Enhance problem-solving skills and  
   analytical thinking
     • Improve your teamwork skills. 
     • Gain areas of marketing knowledge
        and theory 

Studying marketing at USYD will allow you to:

11
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3000 LEVEL UNITS OF STUDY3000 LEVEL UNITS OF STUDY

Consumer

Behaviour

Marketing

 Insights

Marketing

in Practice

2000 LEVEL UNITS OF STUDY2000 LEVEL UNITS OF STUDY

Consumer behaviour is made up of 
psychological, social, and cultural aspects and 
impacts the marketing decisions of public 
and private organisations. This unit explores 
concepts drawn from disciplines such as 
cognitive psychology, social psychology, 
sociology, anthropology, and demography in 
order to discover various aspects of 
consumer behaviour. 

Understanding the marketing environment 
and establishing an ongoing connection with 
consumers is essential in order to better serve 
their ever-changing needs. This unit teaches 
how to oversee the whole research process 
from collecting and analysing data, to 
generating insights. 

This capstone unit incorporates theory and 
practice and consolidates knowledge and 
skills developed throughout the entire 
marketing major. It is dedicated to 
experiential learning and provides students 
with practice in identifying, analysing and 
solving contemporary problems.

12



FEBRUARY INTENSIVE, SEMESTER 1, 
JULY INTENSIVE AND SEMESTER 2 

     Digital

 

 Marketing

International

 

 Marketing

Advertising:

    
  Persuasive Principles

Marketing and

Sustainable Development

Industry and

  

Community Project

ELECTIVES - SEMESTER 1ELECTIVES - SEMESTER 1

This unit focuses on the digital design, 
conceptualisation and execution of 
marketing campaigns. It reveals the unique 
benefits of digital technologies and the 
networked nature of social media platforms, 
and how they apply to marketing strategy.

This unit focuses on the techniques used to 
influence consumer decisions by first 
discussing how to define and understand the 
dynamics of behaviour changes and then 
looking at how to change these behaviours. 

This interdisciplinary unit allows students to 
address complex problems identified by 
industry, community and government 
organisations. Working in collaboration with a 
major industry partner and an academic lead, 
students are required to use their academic 
skills, in conjunction with students from a 
range of disciplinary backgrounds, to create a 
solution to  their assigned problem. 

Students gain an awareness of international 
marketing concepts and learn about their 
importance in the rapidly changing global 
economy.

This unit relates directly to how marketing 
implements the seventeen United Nations 
Sustainable Development Goals, such as 
poverty, climate change and gender equality. 
The goal is to facilitate the development of 
responsible marketing leaders 

FEBRUARY INTENSIVE, SEMESTER 1, 
JULY INTENSIVE AND SEMESTER 2 
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New Product

Marketing

Marketing

Communications

Marketing

Strategy and Planning

Building and

Managing Brands

ELECTIVES - SEMESTER 2ELECTIVES - SEMESTER 2 

This unit is an overview of all current theory 
and practice in marketing communications. It 
covers advertising in the main media, sales 
promotion, personal selling and the Internet.

New Products Marketing is aimed at helping 
students develop and market new products 
and services within the private and public 
sectors. It teaches students the importance of 
designing, testing and launching new 
products. 

The central theme of this unit is how 
marketing strategy and it’s management can 
create superior and sustainable value for 
customers and shareholders. 

This unit develops students' understanding of 
brand equity and asset management, 
including how to strategically create, position, 
develop and sustain brand equity. It also 
outlines the importance of proper market 
research and analysis as well as 
communication between internal and 
external teams building a brand. 

Head over to our website for Marketing Unit Reviews which will 
provide more in-depth breakdowns of the units! 

https://www.smsusyd.com/marketing-unit-reviews
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Online Learning
During the COVID-19 Pandemic

KNOWING YOURSELF

WORK FROM HOME

A few questions to consider:

• Do I like talking to people using screens
(ie. Zoom, WhatsApp, Messenger, Canvas  
Discussion Boards) or face-to-face? 

• Is the unit I wish to study only available in
remote (online) or campus (in-person)  

 options?

• Do I have a reliable internet connection and
computer to facilitate my learning each week?

• Is on-campus learning feasible with my
current work and extracurricular  

 commitments?

• Do I have a space that I can dedicate to focus
and learning? 

• Do I prefer hard-copy or digital resources?

STAYING ON TOP
OF THINGS

Evident from the first cursor clicks of enrollment, student life at USyd has been indefi-
nitely changed by the COVID-19 pandemic. With the choice to study remotely (REC) 
or on-campus (CC), USyd domestic and international students have been faced with 
new, challenging decisions about their education. As an increasing proportion of 
marketing students select remote and digital modes of study, it is important to under-
stand how to stay organised, motivated and engaged while learning online.

Before you choose online learning, it is 
important to understand how you like to 
learn. While USyd has amazing staff 
members, accessible academic resources 
and supportive clubs and societies willing 
to help you (like SMS!), online learning 
requires you to take initiative in your 
education, and create your own study 
environment. Knowing your own learning 
style is necessary if you want to make online 
learning your secret weapon to uni success!

You’ve chosen to study online - great! 
Enjoy the longer sleep-ins, a comfier 
dress code and short, leisurely walks 
to the fridge. Class starts in a week, 
and you’re now asking: what am I 
going to do for the next four months? 
How am I going to stay on top of 
everything this semester has to throw 
at me? Here are some organisational 
tips to keep online learning on lock:

15
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Emails, Emails, Emails!
The emails start coming, and they don’t stop coming. If you want to hit the ground running, 
knowing how to organise your Outlook inbox is a great way to prepare before semester 
even begins. 

Not only will your tutors often use Canvas emails to remind you about deadlines, class 
changes and assessment releases, they are an amazing tool to ask questions of your course 
staff members - as long as you remain polite, patient and precise with what you’re asking. If 
the idea of asking questions during online tutorials sounds daunting to you, knowing how 
to utilise your uni email is a great skill to have.

   Email Tips:
• Include your course number, student number and tutorial details (e.g. MKTG1001, M15C)

as your subject line.
• Start positive! Your tutors are working overtime to help you succeed, the least you can do

is wish them a good morning.
• Ask specific questions - they increase the likelihood of a helpful answer.
• An email signature that includes your year group and major(s) is a great way to practise

professional branding, and can help your tutor learn more about you for future classes!

Schedules & Routines
Everyone has their own way of staying on top of their weekly schedule. Finding a routine in 
your remote study can be an amazing way to optimize your student experience, and can 
help you ensure you are maintaining a work-life, or screen-life, balance.

Planning and scheduling your tasks can be a great way to stay motivated and productive 
during online learning. While knowing your tutorial times and exam deadlines is necessary, 
it is also important to assign yourself time to reset between classes, talk with group 
assignment teams, exercise, or prepare for your other commitments, including work, 
extracurriculars and hobbies.

   Scheduling Tips:
• Marketing involves a lot of group work, so knowing your final deadlines for big,

collaborative projects is the necessary first step to plan your time and break down the
workload.

• Pick a way of planning that works for you - if you like to be notified of your deadlines in
advance, a digital calendar system may work better for you than taking up bullet
journaling. Test things out and see what helps you most!

• You are human. There are 24 hours in a day. Knowing how to be flexible and adapt to
changes and challenges is a necessary skill to online learning, so be resilient with your
time.

Netflix? Or My Lecture Recordings?
2021 has been the year of the pre-recorded lecture. It may be tempting to watch them at 
double speed, with an aesthetic lo-fi soundtrack playing over the top, while messaging 
your friends and gaining a new highscore on Bubble Shooter, an hour before your Zoom 
tute. However, having a dedicated time each week for your lecture recordings is so 
important in helping you prepare for any assigned readings or homework, so that you can 
arrive prepared and confident to your tutorials.



!"#$%&'()*+&,
-./(%&+0(+"1)&,.)2.#+3

!"#$%&'("#)*+,"'
• Link to brand video:
https://www.groupm.com/careers/
• Link to groupm.com: www.groupm.com
• Follow us on Instagram:
https://www.instagram.com/allmeansallaunz/
• Follow us on LinkedIn:
https://www.linkedin.com/company/groupm-aust
ralia-new-zealand
• Link to Careers Page:
https://www.groupm.com/careers/
• Contact details & link:
For more information about grad opportunities at
GroupM please contact [Meagan Popowich
0421846509 or talent.australia@groupm.com ]
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It’s hard to know where to start your career when 
you graduate, but a career in media agencies 
opens up more opportunities that you can 
imagine. 

The marketing, media and advertising industry is 
constantly evolving. There are new technologies, 
new ways of working, new advertising challenges 
to solve. A career in a media agency gives you an 
opportunity to be part of that.

GroupM is driven by Intelligent Imagination and 
we believe in leading the change. Our vision is to 
be responsible for shaping the next era of media, 
to make advertising work better for people. 

GroupM is the biggest media agency group in 
Australia and globally, with four agencies each 
with a distinct style and positioning, and 
innovative tech companies leading change. 
Whether you’re an analytical numbers person, 
into data and tech, obsessed with sponsorship, a 
social media junkie, a writer or a creative 
strategist, whatever your passions, and talents, 
there’s something for you in our agencies.

We have more than 220 brands as clients across 
our agencies, spanning every category vertical, 
and both international and Australian clients, from 
the biggest and most established blue chip 
brands, to challengers, startups and digital 
disrupters and governments. You’ll be working 
alongside marketers, innovators and creators. 

There are so many possibilities it can be 
daunting. When you’re studying, it can be hard to 
know what roles even exist. But that shouldn’t be 
scary. You just have to jump in and you’ll discover 
new interests and skills along the way that will 
build your career.

Working at GroupM isn’t just about getting your 
first job after your graduation. We’re committed 
to making sure all our people enjoy a fulfilling 

career across our businesses, and within our 
global network. We create an environment of 
constant learning, and we’ll help you curate your 
career from day one, through ongoing training 
and education, and professional and personal 
development opportunities that help you grow. 

We asked some of our recent graduates a few 
questions to help demystify the media industry 
and reveal what they wish YOU knew about what 
a career in media can be like. 

You’ll see right away the diversity in roles and 
areas across the group from what they studied 
and where their career has taken them in a few 
short years.

17
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Current Title: SEM Manager
Agency: Wavemaker
Degree/Qualification: B. Business (Marketing) / B. Media and Communications
Institution you Studied at: Queensland University of Technology

Amanda Thomsen

Paid search has a much larger place in a media agency then you may think. In my 4 years at university, I 
only ever did one assignment on paid search, but at Wavemaker, search is a consideration for almost every 
client we work with.

Current Title: Senior Executive
Agency: Mindshare
Degree/Qualification: B. Commerce (Marketing, Communications and Media Studies) 
Institution you studied at: Monash University 

Joyce Tan

That we don’t actually shoot the ads you see on TV! Pivot tables and Excel will also become your best 
friend (you’ll pick this up along the way so don’t fret). The first few months of media may seem 
overwhelming as there’s so many channels and media systems to get across, but take it in stride and enjoy 
each step of the learning journey!

Arabella MagnoCurrent Title: Client & Communications Executive 
Agency: Wavemaker
Degree/Qualification: B. Economics (Marketing & International Business) 
Institution you Studied at: UTS

Media is more than just the news & TV, that’s just the tip of the iceberg – there are so many moving parts 
to the media industry, it’s a plethora of opportunity that keeps expanding. 

Favourite part of working for a media company: The people honestly – we know how to work, but we
also know how to party!

Laura BradyCurrent Title: Client & Communications Director 
Agency: Wavemaker
Degree/Qualification: B. of Science Administration 
Institution you Studied at: University of Bath, UK

The remit of a media agency is so much more than buying the traditional media channels such as TV, radio 
& social. My day job involves everything from improving the content on the client’s website to launching 
huge sporting partnerships, as well as econometric modelling and creating specialist ecommerce 
strategies.

Ellie YoungCurrent Title: Business Executive
Agency: Wavemaker
Degree/Qualification: B. Arts (Media and Communications) 2015-2017, I’m 
also currently doing my Master of Global Media Communication
Institution you Studied at: University of Melbourne

The media and advertising world is so much bigger than you think! Between media agencies, creative 
agencies and media partners, the opportunities for jobs in the media industry are endless, and can be 
based on what you’re interested in pursuing. Working in a media agency, every day is different – between 
planning and implementing interesting and complex campaigns, meeting media partners for coffee/lunch 
catch ups, and working with an awesome group of people here at WM Melbourne, there’s definitely lots of 
favourite parts! 18
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University can be a stressful experience, regardless 
of whether you are in your first or final year. Adjusting 
to a new environment, meeting different people, and 
challenging work expectations can be overwhelming 
and it can easily slip into a routine of surviving rather 
than thriving. We want to give you the top tips to 
making the most out of your uni experience. 

19

TRY TO SPEND AS MUCH 
TIME ON CAMPUS AS 
POSSIBLE.

With a blended uni experience (due to COVID-19) 
it's easy to slip into the comfort of ‘Zoom university’. 
However, if possible, we encourage attending all 
possible face-to-face classes and trying to study at 
uni. This will help you to become friends with your 
peers, making uni a more friendly environment. 

TRY ALL THE 
CAFES AROUND 
CAMPUS.

From ABS Cafe to Courtyard Cafe, there is 
no shortage of places to eat, study and 
fuel-up on caffeine. Trying out all the cafes 
will allow you to find your favourite one to 
bring your friends to!

Social life on campus can 
be a bit difficult, particularly 
during the COVID-19 
pandemic. That’s why it is 
essential that you join a 
society. Not only will you be 
able to meet people who 
have similar interests to you, 
but you will be given the 
opportunity to develop 
skills which you can't learn 
in a classroom.

JOIN A 
SOCIETY.

FIND A STUDY 
SPOT THAT 
SUITS YOU.

With a campus as scenic as USyd, a little 
bit of time and patience is required to find 
the perfect study spot. Our personal 
favorite spots are the Law Library, ABS 
Learning Hubs, and the quiet areas of the 
brand new Susan Wakil Building. 



University is a time of great growth and development in both personal and 
academic aspects. We hope that our tips were able to offer a little bit of 

help and reassurance in your uni journey!
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University semester can often feel 
like a tornado, which is why it is so 
important to start early and try to 
be organised from Week 1. It can 
be tempting to procrastinate, but 
being organised and ensuring that 
you are up to date with lectures 
and assignments will mean that 
you will be able to enjoy all the fun 
parts of uni!

BE 
ORGANISED.

CREATE BALANCE 
IN YOUR LIFE.

It’s no secret that balance is the key to so many 
things, and this is no different when trying to 
make the most out of your university life. Making 
time for yourself and all the things you love will 
allow you to enjoy your time in class and around 
campus (if COVID-19 allows it)!

Whether it's a five-minute break or a 
weekend off, taking breaks from working is 
essential to your everyday mental and 
physical well being. In order to truly get the 
most out of uni life, you need to make sure 
that you have given yourself enough time 
to relax. 

TAKE REGULAR 
BREAKS.

DON’T BE 
AFRAID TO TRY 
NEW THINGS.

University is the best place to try new 
things. Whether it's a different subject or 
simply a new sport, trying new things 
opens your world to greater opportunities. 
By putting yourself in a fresh and new 
environment, you may be able to discover 
a passion or find a best friend! 

JOIN SMS
(IF YOU HAVEN’T 
ALREADY). 

SMS is a wonderful society, filled with passionate and 
driven people. Whether marketing is your field of 
interest or not, our society is a way to connect with 
other friendly faces from USyd! So don’t forget to 
come to our events and introduce yourself to our 
committee. It is never too late to join. You never 
know, you might make a friend for life!

University can be an overwhelming place with so many 
unfamiliar faces, but most people are feeling the same way. 
This is why simply saying “Hi” or “What degree are you 
doing?” could lead you to a life-long friendship or even just 
a good study buddy! When starting a new semester, we 

suggest that you try to sit next to someone when starting a 
new tutorial, or strike up a conversation with the people in 
the same breakout room as you, making uni a more fun and 
friendly place to be!

INTRODUCE YOURSELF TO THE PERSON NEXT TO YOU (OR 
IN THE SAME BREAKOUT ROOM AS YOU) IN CLASS. 



4. Digital Marketing
Marketing’s presence on social media and content-sharing platforms has increased significantly in
recent years - for example, each new update of Instagram seems to have a function as they adapt their
user experience to fit a type of consumption habit that depends on communities, convenience and
virality.

If you are itching to understand the very deliberate algorithmic strategies that lie behind your
sponsored and suggested products, pages, and personalities on social media, a career in digital
marketing is for you. This discipline involves curating a brand presence through owned and earned
media, web design, big data analysis and e-commerce tools, and communicating with diverse
consumers through online communities. 

Occupations: Social Media Manager, Brand Strategist, E-Commerce Manager, Content
Producer

different mARKETING DISCIPLINES
Choices, choices, choices! Here’s a brief, non-exhaustive list of specialisations to consider

when studying and applying for roles in your marketing career!

1. aDVERTISING
Today’s consumers are bombarded with up to 3,000 marketing messages a day. Capturing the
attention of viewers in 5 seconds can be the difference between a memorable and forgettable
advertisement.

Balancing creativity and strategic goals, advertisers increase consumer awareness and knowledge of
brands and products. As businesses switch to online forms of advertising by harnessing social media
platforms, it is very easy for us to encounter, appreciate and evaluate advertising unintentionally while
scrolling on our phones or streaming content!

Occupations: Advertising Officer, Advertising Producer, Art Director, Creative Director

2. brand management
We’re thinking of an iconic American brand. Their signature colour is Pantone 3425C - a deep green.
Here’s a clue: they basically have a monopoly on Pumpkin Spice beverages - anything autumnal,
really. Picturing it yet?

If your favourite app was the Logo Quiz, or you’ve always wondered how it feels to chew 5 Gum,
brand management may be a perfect fit for you! 

Brand knowledge and trust are unexpectedly influential factors in consumer purchase decisions - how
much one is willing to spend, how extensively they comparison shop or the product quality they are
willing to tolerate. Skills such as attention to detail, creativity, teamwork and communication are
necessary for this discipline. Creating a recognisable and consistent brand identity can significantly
improve the performance of a business’ marketing mix, and requires expertise in market research,
development, and ongoing monitoring and controlling.

Occupations: Brand Manager, Product Manager, Product Development Manager

3. content marketing
Content marketing involves creating and distributing valuable, relevant media to a target audience, in
the hopes that it will prime an inactive or potential customer base towards brand loyalty.

Infographics, sponsored events, podcasts, social media posts and publications are just a few of the
ways brands can define their personality and communicate with consumers. Content marketing also
creates opportunities for cross-disciplinary projects - for example, with digital or influencer marketers
- and co-branding between compatible organisations. This is a great specialisation for anyone who
needs variety in their career, or marketing-media majors looking to combine their skills! 

Occupations: Content Marketing Specialist, Digital Content Manager

5. Influencer marketing
Make no mistake - this is not just the act of sending PR packages to the D’Amelio sisters. Influencer
marketing involves building and maintaining a pool of personalities - opinion leaders, trending faces
or aspirational figures - to associate with a business’ brand and products, in order to increase
consumer awareness and trust.
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Choosing the right influencer for your brand depends on more than just numbers - and not just
because those numbers can change. High follower counts often imply lower engagement, so
choosing an influencer with the ideal reach, relevance, and audience for the particular brand is
essential. Investment in the right people often has extremely high return rates, and can organically
encourage consumers to create and share about your product as well - thus earning you additional
free promotion!

Occupations: Social Media Marketer, Social Media Manager, Sponsorships Director, Talent
Manager, Contents Director

6. Marketing communications
Thanks to the sharing economy and digital innovation, brands are required to communicate current,
compelling information on an almost daily basis. Competing brand messages have never been
positioned at such close proximity.

Brands must communicate their product and service offerings explicitly, ensuring the right people
receive and understand the potential benefit of purchasing with them. Communications Executives
must also stay current on new technologies, such as automated messaging and media platforms, so
their message is not drowned out by innovating competitors. Press releases, emails, videos, radio
spots and social media posts are a few ways to communicate with potential and existing customers. If
you are a strong verbal and written communicator, and enjoy studying how people perceive, receive
and respond to marketing messages, this is the discipline for you!

Occupations: Marketing Communications Specialist, Digital Communications Professional

7. marketing research
Every marketing discipline depends on statistics and measurable trends in order to make informed
decisions and develop successful strategies. Market research involves analysing past events, sampling
target consumers or modelling future trends to predict when, where, and how to introduce a new
product or service into the marketplace. This data analysis is pivotal to a business’ survival in today’s
constantly evolving marketplace - often, marketing failures are caused by an inability to appreciate
and capitalise upon the available market knowledge and trends. 

Market researchers can be employed in-house or through agencies; companies such as Roy Morgan
and Nielsen conduct qualitative and quantitative market research for clients and report on industry
trends. If you are curious about consumer behaviour and enjoy deep-diving into analytical research, a
career in market research may be for you.

Occupations: Market Research Analyst, Data Analyst, Brand Manager

8. Marketing strategy
Do you enjoy managing people and creating marketing strategies that are followed by a whole team?
Introducing a new product can easily become a make or break moment for businesses, especially
startups. A good strategy could be the key to pioneering a new market, much like Apple did with their
Macintosh family despite its many early weaknesses - by fostering a user group that was prepared to
praise Mac publicly at its launch months in advance. 

Marketing has since shifted from a monologue to a dialogue involving customers, and is a unique and
beautiful puzzle that each business needs to solve to become successful. An appealing aspect of
marketing strategy is your ability to create new and exciting campaigns that can be brainstormed with
a team of like-minded individuals. As a part of your role as a marketing strategist, you would also
need to establish brand consistency across all marketing programs for the firm, creating cross-
disciplinary project opportunities!

Occupations: Product Marketing Manager, Consumer Insight Manager, Market Researcher,
Marketing Consultant, Field Marketing Manager

9. search engine marketing
Are you interested in digital technology and cultures? Do you enjoy striving for numerical objectives
and analysing big data? Search-Engine Marketing may be a perfect fit for you! 

Utilising data-mined insights and forecasting, search-engine marketers work to maximise consumer
traffic to a brand or organisation’s online platforms, utilising tools built into search engines like
Google and Bing. Students of all disciplines can engage with this specialisation by studying Search
Engine Optimisation (SEO) - a technique that makes a particular website appear at the top of search
results using meta-data and market trends.

Occupations: Content Specialist, Search Engine Optimisation (SEO) Specialist, Account
Manager, E-Commerce Manager, Social Media Manager
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Purpose - Creating a Bigger 'Why'

In 2021, consumers are increasingly looking to align
themselves with organisations that deliver purpose. In order
to connect with consumers on a deeper level, marketing is
becoming more human-centred and purpose-driven. Now
more than ever companies are integrating sustainability into
its marketing mix and messages. 

A key focus for marketers in 2021 is calling out sustainability.
With 81% of consumers strongly feeling companies should
help improve the environment, brands are increasingly
broadcasting their sustainability practices. 

Across cafes, supermarkets and fast food chains around the
world, consumers have demanded for companies to
minimise waste by banning straws and single-use plastic
items. KFC has responded by launching a first of its kind
‘edible wrappers’ in Hong Kong. KFC’s Finger Lickin’
Wrapper Eatin’ Good campaign champions its commitment
to zero waste.

Artificial Intelligence (AI)

AI is sure to be at the heart of global business and industry
in the future and it’s already taking over many lower-skilled
jobs. AI can analyse consumer behaviour and search
patterns, using data from social platforms to help
businesses understand how customers interact with their
products and services. AI will soon be the driving force
behind many services and is currently being used in areas
including: basic communication, product recommendation,
email personalization, e-commerce transactions, content
creation.

The world’s largest e-retailer, Amazon, is using AI to offer a
new convenience store concept called Amazon Go. Unlike
your average brick and mortar store, there are no
checkouts required. The store harnessed AI technology to
track what items consumers pick up and then automatically
charges them for those items through the Amazon Go app.
Amazon then uses this data to recommend and market
targeted items to consumers, predicting their needs before
they even need it.
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SocialMedia asa Channel for Purchase

ConversationalMarketing
More marketing professionals are evolving to stop talking at their customers and instead
invite them to have a two-way dialogue. The solution is conversational marketing, a real-time
one-on-one interaction between marketers and customers. 

With the shift to mobile commerce, it comes as no big surprise that there is growing demand
for brands to be ‘present’ during the virtual buying process. Today, approximately 82% of
consumers prefer immediate response to queries. Live chat bots and messaging apps have
delivered enriching and engaging personalised conversation at scale. A simple example of
conversational marketing is automated Instagram DMs.

Social media platforms are making it easier for consumers to go from
discovery to purchase without ever having to leave the platform. With
social commerce continuing to grow, brands are adapting to social
media to create seamless paths to purchase. Rather than taking users
off the platform, payment and order confirmation is increasingly
happening within the app.

From Instagram’s new shoppable features like Instagram Reels
shopping and Instagram Live shopping, to TikTok's recent
partnership with Shopify, buying on social platforms is becoming
second nature.

Both mega-brands, like Lululemon, and smaller brands, like Shop
Khalia, use social media shoppable features as part of their marketing
strategy.

Instagram Shop is a gamechanger when it comes to reaching new
customers and driving traffic. With this feature, brands can curate a
list of ready-to-shop products that are directly accessible to
consumers. Brands with Instagram Shop can also be featured on the
shop tab, a streamlined way for users to discover new products.

Virtual Events
In the face of COVID-19, events became virtual out of necessity. As we
move into 2021 and beyond, many events will stay virtual not only
because of safety concerns, but the newfound access it provides to new
audiences. For virtual events visa issues, travel restrictions and costs
aren’t of concern as with in-person events, and many companies have
found that this allows for higher attendance and greater participation.

Launch parties are a common occurrence in the beauty industry,
allowing brands to build excitement and generate publicity. Fenty
Beauty recently held a virtual and VR driven ‘house party’ for the launch
of Fenty Skin, pitched as a way to ‘party with Rihanna’. Online attendees
were able to enter different ‘rooms’ including a cocktail bar and a living
room that featured live streams with Rihanna and celebrity guests such
as Lil Nas X. While the event lacked certain physical elements like
including the ability to touch, feel and smell products, Fenty’s online
House Party gave attendees a unique experience, a sense of community
and time with Rihanna herself!
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Section 2:
INTERNSHIPS



Internships are an important way of getting your foot into the door of any industry. You might 
associate internships with coffee runs or photocopying, but they are more valuable than what 
most people perceive! As a marketing intern, you gain exposure to the inner-workings of the 
industry and will learn many beneficial hard and soft skills along the way, such as how to use a 
particular software, or techniques to help you improve your communication skills. They are 
usually undertaken during your undergraduate degree for a fixed period of time (generally 3 
months). Some employers offer internships to be completed part-time during the semester or 
full-time in vacationer programs. 

WHAT YOU MAY LEARN 
AND DO DURING YOUR 
INTERNSHIP
• Workplace etiquettes.
• Communicate professionally.
• Write professional emails.
• Attend meetings with stakeholders. 
• Present and pitch your ideas.
• Learn more about the industry

area you want to go into.
• Uphold responsibilities for

assigned tasks and duties.

AN INTERNSHIP JOURNEY

1. APPLICATION PROCESS
Writing resumes, cover letters and 
the whole application process seems 
a little daunting. 
Tirelessly researching into different 
companies’ values and key members. 

2. INTERVIEW STAGE
Super nervous. 
Practicing responses to different 
questions and prompts. 

3. FIRST WEEK OF INTERNSHIP
Excited for the position. 
A bit overwhelmed with the new 
environment and responsibilities. 

4. MIDDLE OF INTERNSHIP
Getting much more familiar with the 
role and relevant duties. 
Becoming more confident within 
the workplace. 

5. END OF INTERNSHIP
Sad to say goodbye to the team. 
Thankful for all the skills and valuable 
lessons you’ve learnt and gained 
over the course of the internship. 

Internships are usually a great way 
for students to land graduate 
positions in the company they are 
currently employed at or at other 
firms. They show a prospective 
employer that you have had 
exposure to the marketing industry 
and have gained practical skills that 
you can apply to the role.

WHAT ARE 
INTERNSHIPS?
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A NOTE ON UNPAID WORK
In the past, many have started their 
marketing careers with unpaid work 
experience. However, in today’s 
Australian workforce, it is illegal for 
employers to offer unpaid internships 
under the Fair Work Act, unless it is 
linked to curriculum or a not-for-profit 
/charity. If students find themselves in 
an unpaid employment arrangement 
(as opposed to shadowing or doing a 
couple of trial hours), they can contact 
the Fair Work Ombudsman:
https://www.fairwork.gov.au/



Networking During 
COVID-19

Attend Webinars & Case 
Competitions

Networking Opportunities For You

Many university societies and faculties 
provide annual mentoring programs for you 
to meet industry professionals and graduates. 
SMS’ annual Mentoring Program (launching in 
Semester 2, 2021) connects students wishing 
to pursue a career in marketing to a wide 
range of industry professionals, across many 
different industries (e.g. consulting, FMCG, 
non-for-profit, and so much more). This is a 
great way to network with those in industry 
and gain invaluable insights.

Join a Mentoring Program

Many organisations and university societies 
provide regular webinars for students to gain 
insights from panelists or solve complex 
business issues, all whilst networking! These 
events are occurring both virtually and 
in-person, so make sure to follow social media 
pages of the company/society and look out for 
these events!
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Overview
The COVID-19 pandemic has changed the 
way we behave and interact with others, 
including how we network. In-person 
meetups have declined and traditional 
face-to-face events, such as industry 
conferences, networking dinners or 
university society events, have turned 
virtual. However, this has created so many 
new opportunities, such as a greater 
willingness by industry professionals to 
connect regardless of time zones and 
location! Some annual conferences have 
been converted to monthly social zooms, 
increasing the number of times to network 
with new people. Lastly, the trend of 
working from home and collaborating 
virtually has increased opportunities to 
offer help and build relationships online.
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Be Consistent

How To Network?

Build genuine relationships by being yourself 
and offering to help out whenever you can. It 
is better to meet and get to know three 
people really well at a networking event, 
rather than 50 acquaintances.

Ensure all of your social media platforms 
communicate your personal branding, reach 
out regularly to those in your network and 
stay active on social media by recognising 
your network’s achievements

Be Authentic

Start utilising networking tools on social 
media platforms, such as LinkedIn. Build your 
personal brand, follow pages of interest to 
stay informed and develop a network by 
connecting with peers and colleagues. Reach 
out to industry professionals for advice and 
ask whether they would be open to getting a 
coffee or meeting virtually via Microsoft 
Teams, Zoom or Skype.

Utilise Technology

Speak with your peers and other students 
about how to take advantage of upcoming 
opportunities such as internships, case 
competitions and industry led group 
assignments!

Leverage Your Existing Network



LinkedIn isn’t just a CV, it’s your personal branding! To have a successful LinkedIn profile, work hard 
to create a profile that stands out from the rest. This article offers you the top strategies to be 
noticed, and if you do it right, it could even land you a job!

First Impressions
When someone clicks on your LinkedIn profile, their first 
impressions will be your banner, profile picture, education, contact 
info and description. Think of this as creating your own personal 
brand. Be sure to fill in all the relevant information!

Banner and Profile Picture
The first thing people notice are images! Be sure to have 2 
high-quality photos that are professional and aesthetic. 

Your profile picture should be a professional headshot that clearly 
shows your face and is of high quality. In the photo, you should be 
wearing work attire and make sure only you are in the photo. Don’t 
forget to smile! 

Your banner should have consistent colours with the profile picture, 
and have some form of credibility to the line of work you work in. 
For example, you presenting as a speaker to an audience or sitting 
at a computer answering emails and doing work. It provides 
credibility to your line of work. 

Description
Your description should be engaging and captivating. No more 
than 120 words, focusing on your expertise, target audience and 
the benefit you offer them. These three key features will help 
employers understand your enthusiastic positive attitude in your 
field of work. 

Top Tips for LinkedIn
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The Summary
Try to turn your summary into a story. LinkedIn is about marketing 
yourself; so sell your amazing story! This includes celebrating some 
of your biggest achievements while highlighting how you have 
acquired and applied key skills. It’s a great way to engage 

audiences and encourage people to connect with your profile!

Connections
It’s important to gain connections on LinkedIn to show your 
credibility in the field of work. People tend to only accept 
connection requests if they genuinely think you’re an asset to them 
as well. By adding your employers, peers and friends on the 
networking website, you’ll be able to boost your credibility. Just be 
sure they’re credible people too! Aim to have more than 500 
connections as LinkedIn boosts your profile when you have more 

connections.

Skills
Spotlight your skills and talents. This is a good opportunity to 
announce the skills you have acquired throughout your career. It is 
important to display your skills without using too many buzzwords. 
Use words that are not overused as it will demonstrate a thoughtful 

approach to your profile.
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Resume Writing Tips
Have you been wondering how to best market your skills and experience through your 
resume? Here are three tips to help you perfect your personal brand and make your 
resume stand out to recruiters. 

Formattin
g

.
....

# 1
It is crucial to perfect the structure and formatting of any 
resume. This is especially important since the average hiring 
manager spends less than 10 seconds reading a resume!

State your career objective in a few 
sentences: this is a personal 
summary about your goals and 
motivations to give employers a 
broad outline of your skills and 

experience.

Keep your resume 
to one page if 
possible; recruiters 
don’t have enough 
time to read 
through pages and 
pages of your 

greatness.

Order your work experience 
in reverse chronological 
order by listing your most 

recent experiences first.

Use a simple font e.g. Calibri, Times New Roman or Arial.

Bullet points help to break up your 
descriptions and increase readability.

Use action verbs as sentence starters 
in your role descriptions. Action verbs 
help to promote your achievements 
and include: Developed, analysed, 
demonstrated, established, guided, 

independently, efficiently, etc.

Insert lines to 
separate each 
section to give 

structure to 
your resume.

Rather than describing the tasks you 
completed in a specific role, state your 
quantitative achievements with specific 
examples, as well as the skills developed.

Include your phone 
number and email 
at the start of your 

resume. Proofread, proofread and proofread! Ensure 
there are no spelling or punctuation errors.

Bold your degree and job titles to bring 
focus to your key areas of expertise.

References should 
be placed at the 
end of your resume, 
and only included if 
requested in the job 

description.
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Rachel Ho
Ph: +61 234 567 890 • Email: rachel.ho@gmail.com

Applying for: SMS Careers and Graduates Internship

To obtain an internship opportunity where I can apply my creative problem solving 
and effective communication skills developed throughout my Marketing studies.

EDUCATION
The University of Sydney                  2020-2024
Bachelor of Commerce and Advanced Studies           WAM: 77.50 
Majoring in Marketing and Finance  

Conservatorium High School  2014-2019
NSW Higher School Certificate
• ATAR of 96.95
- Vice Captain 2019
- Student Council Representative 2016-18
- Developed leadership skills by empowering younger students to get involved in extra-curricular 
opportunities and contribute to school-wide initiatives.

WORK EXPERIENCE
Nestle               Nov 2020-Jan 2021
Summer Internship
- Completed a full-time internship in the NESCAFE Farmers Origins team revising brand strategy.
- Collaborated in an 8-person team to produce weekly reports, increasing team outputs by 5%.
- Proficient in Word, Excel, PowerPoint, Adobe Creative Suite, Microsoft Teams and Outlook

MECCA MAXIMA    Jan 2020-present
Junior Manager
- Managed a team of 20 people to optimise customer service, with 86% satisfaction.
- Designed merchandising on the store floor to increase weekly loyalty program sign-ups by 30%.
- Planned and communicated operational shift-plans, to increase staff satisfaction.

Petals and Leaves Florist    Jan 2021-present
Social Media Manager
- Developed strategic plans to increase site interactions from both Instagram and search engines.
- Designed and executed digital content (photos, videos, story posts), increasing reach by 40%.
- Increased customer reach by 15% in Quarter 3 of the financial year.

EXTRA-CURRICULARS & LEADERSHIP
Sydney Marketing Society (SMS)   Mar 2021-present
Co-President
- Facilitated fortnightly executive meetings to approve, plan and execute 15 events in 8 months.
- Attended professional development events in collaboration with fellow USyd societies.
- Maintained monthly reports on society membership and activity for submission at our AGM.

PROFICIENCIES & SKILLS
Languages: Fluent in Italian, Competent in Conversational Cantonese
Programs: Adobe Creative Suite, Microsoft Office, SPSS

s a m p l e _ r e s u m e . d o c x

s a m p l e _ r e s u m e . d o c x
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o’s &  Do
n

’ts
 . . . . . .

# 2
R e s u m e  W r i t i n g  T i p s

Don’ t  .  .  .

Do  .  .  .

× Don't specify personal information such as 
your gender, nationality, height or a headshot 
photo.

× Don’t panic if you don’t have any role-specific 
experience. You can still showcase your skill-set 
through any community work or transferable 
skills you may have in your hobbies, projects 
and interests. Recruiters like to see what you’re 
passionate about so don’t hide it!

× Don't overcrowd your resume. Instead, use 
short competency statements to stress key 
achievements.

× Don't use the exact wording of the job 
description; synonyms and your own words will 
be your best friend!

× Don't simply list your past job roles; rather, 
use specific and tailored personal examples of 
your contribution and achievements in those 
roles - show them your potential value, so they 
know what to expect when they hire you!

× Before writing your resume, you must do your 
research of the company and the job 
description to identify key candidate attributes.

× Customise every resume. Tailor your skills and 
experience in accordance with the company 
values and job descriptions to prove how you 
will provide a good ‘fit’.

× Be specific and be relevant. Use short 
competency sentences to showcase your skills 
and experience.

× Keep it updated. Make sure to update your 
resume with relevant jobs or projects you 
complete in your university career.

× Include links to relevant examples of your 
work (e.g. your blog, an article you wrote etc.)

× Include volunteer work that demonstrates 
skills relevant to the role in your resume.
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In a resume, recruiters want to see you 
showcase the above skills through 
relevant work experience, internships, 
and extracurricular activities. 

You can acquire these employability 
skills whilst at university, such as 
through engaging in the following:

Marketing skills are crucial to any company. 
They help to predict business success as they 
allow insight into consumer behaviour and 
marketing campaign results. As a marketing 
student, you want to show off the critical and 
analytical thinking that you have acquired from 

your commerce degree.

× Join a subcommittee of a society 
that interests you.
× Apply for Work Integrated 
Learning programs such as the 
Industry Placement Program (IPP).
× Attend business society 
networking events.
× Become a PASS tutor.
× Enter SMS case competitions.
× Broaden your range with part 
time or volunteer work.
× Engage in extracurricular 
activities that interest you. 
Employers like to see your personal 
passions, interests and hobbies.
× Find a mentor or become a 
mentor through the University’s 
many mentoring programs.

Recruiters hiring marketing students are looking to 
identify the following key employability skills in 
your resume:

• Interpersonal skills
• Oral and written communication skills
• Numeracy and analytical ability
• Creativity and imagination
• Influencing and negotiation skills
• Teamwork and leadership
• Organisational ability
• Digital literacy skills

For more resume writing resources, visit the 
Careers and Employability Office (CEO) Canvas
Page. 

The CEO also offer one-on-one resume review 
sessions, as well as an online tool called CV360 
that generates personalised feedback to boost 
your employability.

We hope that these three steps to resume writing will help you 
perfect your one-page personal brand in a way that showcases 
your marketing skills and abilities!
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Boosting a CV: 
Extra-curriculars
University is the perfect place to pursue your hobbies and interests! Not only is it a great way to 
network with like-minded students, but extracurriculars are crucial to boosting your resume and 
getting recognised by recruiters.

Another great way to boost your CV is getting involved in charity fundraisers and local 
initiatives. You can demonstrate social responsibility to recruiters whilst gaining important life 
lessons. It is a rewarding way to develop relevant sector experience such as project 
management skills or learning how to use digital fundraising tools.

Charity Fundraisers

Getting involved in a university society by attending events and joining their committees is a 
fantastic way to meet other students with similar interests, practice your skills or learn 
something new. The University of Sydney Union (USU) provides over 200 clubs and societies as 
well as the ability to start your own club! This university-exclusive opportunity allows you to 
show off your leadership skills to employers, gain tangible examples for behavioural interview 
questions and enhance your skills within your desired career field.

University Societies

USU Clubs & Societies Page: https://usu.edu.au/clubs-societies/list.aspx

Getting involved in social sporting teams, productions and revues are a great way to show 
dedication and commitment, and increase the opportunity of gaining an executive position 
within the team and demonstrating leadership. Recruiters are always actively seeking 
individuals who have passions that reach beyond their studies and work. Being memorable for 
competitiveness or a leadership role within a sport or creative hobby is a great way to stand out. 
Sydney University Sports & Fitness (SUSF), as well as arts-related societies are a great place to 
start looking!

SUSF Lunchtime Sport: https://susf.com.au/lunchtime-social-sport/ 
Join a SUSF Club: https://susf.com.au/join-a-club/ 
Creative Arts Societies: https://susf.com.au/join-a-club/

Sporting & Creative Hobbies

$
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Charity fundraisers can range from small-scale gold coin donation events (such as bake sales 
and barbecues) to large-scale events (such as galas, balls or auctions) and they are much more 
achievable than once imagined! For example, a fundraiser could be as simple and 
individualistic as starting a social media challenge where you can complete a task and utilise 
your online platform to fundraise through family and friends. Great causes include the World’s 
Greatest Shave to raise money for families experiencing blood cancer or the Ration Challenge, 
a fundraiser which puts food on the table for Syrian refugees. Group fundraisers can be 
achieved with a couple of friends or the backing of a University society! Share ideas among 
peers on how to raise money for a great cause such as organising fundraising events or 
collaborating with non-profit sponsors to spread awareness.

Local initiatives are another great way to get involved and can vary depending on your interests. 
For example, you can volunteer your time working in retail (e.g. St. Vincents de Paul), hospitality 
(e.g. Lentil as Anything), health (e.g. ReachOut helpline operator) or even marketing (e.g. 
volunteering in the marketing department of a non-profit).

Joining university student politics is another great way to demonstrate leadership and your 
ability to work in teams. You can get involved in the University of Sydney Union, the USyd 
Student Representative Council (SRC) or other University representative bodies, such as the 
Senate, faculty-specific boards or the academic board. Run for a leadership position or rally for 
someone you believe in to get your voice heard and show recruiters passion and involvement.

Student Politics

World’s Greatest Shave: https://worldsgreatestshave.com/about#signup
Ration Challenge: https://actforpeace.rationchallenge.org.au/signup

St Vincents de Paul:  https://www.vinnies.org.au/page/Get_Involved/Become_a_volunteer/
Lentil As Anything: https://www.lentilasanything.com/volunteer
ReachOut: https://about.au.reachout.com/volunteer
Non-for-profit organisations: https://probonoaustralia.com.au/volunteer/Sporting & Creative Hobbies

USyd SRC: https://srcusyd.net.au/get-involved/
Senate: https://www.sydney.edu.au/students/student-elections/senate-elections.html
Faculty-specific Boards: 
https://www.sydney.edu.au/students/student-elections/board-elections.html
Academic Board: 
https://www.sydney.edu.au/students/student-elections/academic-board.html



https://aptitudeandpsychometricstest.com

Aptitude & 
Psychometrics Tests
What are aptitude and psychometrics tests?
An aptitude test is a quiz designed to measure 
your work-related cognitive capacity. Its ultimate 
goal is to differentiate the abilities of people 
within specific jobs, whereas a psychometric test 
is used to measure a person’s suitability for a 
role based on intellectual capabilities and 
personality traits. Essentially, both aim to 
understand the abilities of the applicant in a job 
or role.

What you need to know
The tests are designed to look into your verbal 
reasoning, numerical reasoning and problem 
solving skills. Both are cognitive tests to see your 
innate thoughts when posed with a problem. 
This kind of information is useful to employers, 
as they want to ensure that you will be able to 
take on the tasks assigned to you and complete 
them effectively, and that you are a right fit for 
the company.

How to prepare 
A great way to prepare is to find out which tests 
are going to be given and what the format is. 
This way, you can do activities that could help 
prepare you. Activities could include: 

• Doing free online tests
(https://www.psychometricinstitute.com.au/fr
ee_psychometric_test.html)
• Playing word games
(https://www.mindgames.com/Word+Games)
• Brain teasers
(https://sharpbrains.com/brainteasers/)
• Crossword puzzles
(https://www.dictionary.com/e/crossword/)
• Reading widely (Find books at your local
library or online)

On the day of the test, be sure to read with a pen 
and carefully follow the instructions! 

Attempt as many questions as possible, and 
don’t spend too long on any one question. It’s 
important to work efficiently, and skip questions 
that are ‘too hard’ (if possible) and come back to 
them at the end. This will help you complete the 
test without stressing towards the end.

Aptitude Test Specifics
Aptitude tests tend to fall into nine categories. 
The categories include: 

Numerical reasoning tests
Will demonstrate your ability to deal with 
numbers quickly and accurately. Numerical tests 
generally will reflect your ability to work 
mathematically and can be practiced by training 
the numerical mind. This can be done through 
exposing yourself to difficult math problems and 
practicing solving them efficiently under time 
constraints.

Verbal reasoning tests
These tests assess your understanding and 
comprehension skills. These are typically 
multiple choice.
Verbal reasoning tests can be practiced through 
reading and comprehension practice. It is 
important to take the time out of your day to 
practice these, as it helps with your day-to-day 
ability to discuss and understand when 
interacting in conversations with people.

Diagrammatic reasoning
These tests assess your logical reasoning ability 
under a strict time pressure. They are often 
visual, and present a sequence of abstract visual 
diagrams, pictures, shapes or more, and will ask 
you to continue the particular sequence by 
selecting the most appropriate shape out of a 
few choices.
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By practicing under timed conditions, it is 
possible to increase your tolerance to stress. 
This is a great indicator for employees to test if 
you’re responsive to a high-pressure 
environment, and how you will act when things 
get tough. It’s good to practice these scenarios 
not only for interviews and psychometric testing, 
but also for your everyday stress management.

Situational Judgement
These tests assess how you approach situations 
encountered in the workplace.
Situational judgement skills generally are a 
reflection of your life experiences, specifically in 
the workplace. The best way to get better at 
these is through experience and seeking 
feedback from your managers at work about 
whether you're making well-informed decisions 
and how you can improve. This is a great 
indicator for management roles generally.

In-tray Exercises
An In-Tray simulation assesses how well you can 
prioritise a number of tasks.
This testing style is commonly used when 
looking for efficient administration workers, as 
they will need to understand how to organise 
and categorise information in terms of priority. 
This is also commonly used in management 
positions when determining a person's ability to 
establish the time-sensitivity of a project and/or 
task.

Error Checking
These tests assess a candidate's ability to 
identify errors and assess the accuracy of 
information. This will often be through 
proofreading tests, where you will be asked to 
point out spelling, grammatical, punctuation 
and syntax errors. Error checking is important for 
all roles in any industry, as it demonstrates an 
individual's attention to detail and ability to 
point out and find errors in work, especially 
when it is sensitive information. 

Personality Tests
A series of questions to ensure the breadth of 
possible personality traits are measured.
Personality tests generally will always give you 
the same outcome if you answer truthfully. This 
is a great indicator for workplaces to determine 
your strengths and the environments you 
respond best in, and whether you fit with their 
company culture.

Cognitive Ability
These tests combine many different categories 
of aptitude testing. These tests often are overtly 
difficult and will challenge you. As such, getting 
low scores at first is not a reflection of your 
intelligence! The cognitive testing ability can be 
trained over time.

This test is a great way for an employer to know 
whether you are hard-working or naturally 
gifted, or both! A good way to prepare is to find 
aptitude tests online and do a variety of practice 
(numerical, verbal, diagrammatic, etc.) A lot of 
the numerical tests draw from real-world skills; 
e.g. drawing insights from Excel spreadsheets,
calculating profit and loss, and more.

Spatial Awareness
These tests assess your ability to mentally 
reshape images.
This can be practiced by practicing pattern 
completion, providing verbal descriptions of 
images after a single glance or participating in 
the reshaping and reimagining of images. These 
are usually found in creative-intensive job 
applications.

Despite preparation, you can still be thrown 
curve balls, so go in with an open mind and do 
the best you can. Remember, these tests are 
subjective and are not a conclusive test of your 
cognitive abilities. They are ultimately meant to 
judge your fit for the specific company.
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There are two types of on-screen interviews you might face: live and pre-recorded.

In the wake of the COVID-19 pandemic, more and more employers are using
video interviews as part of the recruitment process. Approaching your first
(or even tenth) video interview can seem daunting, but it’s the only way to
leap past the faceless lottery of the CV and into the final stages of
recruitment. And don’t fret, our advice will help you bring your best self to
your next video interview.

are typically used to filter candidates at an early stage,
sometimes instead of a phone interview.

PRE-RECORDED VIDEO INTERVIEWS now

What to expect from your pre-recorded video interview?

It’s common for employers to outsource pre-recorded video interviews to
external organisations like HireVue. You will typically be invited to log into a
system where you are asked to answer a series of pre-recorded questions. The
time given to answer is often limited, but don’t let this put you off. Remember,
the ability to collate information and communicate it efficiently is an essential
graduate skill that recruiters look out for.

such as Zoom and MS Teams are similar to traditional face-to-face interviews.
LIVE ON-SCREEN INTERVIEWS now

What to expect from your live on-screen interview?

A live video interview is an online version of an in-person interview and can be
conducted via platforms like Zoom or Microsoft Teams. These interviews may
take place with just one interviewer or a panel of interviewers. As with in-person
interviews, the key to live on-screen interviews is to be confident and
communicate your passions and true self.

Preparing for your Video Interview
The key to remaining calm and confident is to:  Practise, Prepare & be Professional

Tip 1: Practise Practise by yourself before the interview. Record yourself using a
laptop or phone camera and then review the recording to see how
you come across on screen.
Think about your body language and tone of voice - do you slouch,
fidget or mumble? Habits and mannerisms can be heightened on
screen so make sure you’re speaking clearly enough and at a pace
that will allow you to be easily understood.
Ask a friend or family member to review your recording with you. If
you’re lucky, they might also offer to take on the role of interviewer.
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Tip 2: Prepare Eliminate all technical glitches. The last thing your interviewer wants
is to hear “Sorry, I just can’t get the camera working!”. Test your
devices in advance to avoid this kind of embarrassment that could
throw you off balance.
Make notes in bullet point form and keep them close by for
reference. It’s alright to glance at your notes for reference but you
shouldn’t rely on them. Practise answering questions so your
examples stick in your mind and you don’t need to rely on your
notes. Remember the STAR (Situation, Task, Action, Result)
framework is tried and tested for structuring interview answers.
Read any instructions carefully. Once you’ve started you can’t rewind
and review your answers so make sure you’re happy before
submitting. 

Tip 3: Be
professional
and dress
the part

Treat your video interview as you would face-to-face. Dress
professionally and make sure your background is appropriate and
relatively uncluttered. Check your lighting levels too, you want to
make sure the recruiter can see you.
If necessary, close the door to your wandering cat, silence your dog
with food and politely tell your family or friends for some peace and
quiet.
Make eye contact. To achieve the perfect eye contact via video,
you’ll need to look directly into your webcam. In a live video, you’ll
have to look at your interviewer’s face on the screen. 

What kind of interview questions will you be asked?
You could be asked competency-based interview questions,

strength-based questions or a combination of both. 

Some employers use video technology to present candidates with different workplace
scenarios and ask them questions about it. If this is the case, you might be asked to
respond by: 

Answering multiple choice questions
Recording yourself speaking
Typing in your answer

Some companies might give you the option to have practise attempts

before your final video interview - take advantage of these!

This form of interview is sometimes described as a ‘job simulator’ or
‘virtual assessment’. You can find out more about these types of
assessments on previous pages of this guide, under ‘Aptitude and
Psychometric Tests’. 

Smile! The very act of smiling will help keep you relaxed and
demonstrate your confidence. If you’ve read through this guide, then you
know everything you’ll need to shine and create a strong first impression.
Good luck!

Bonus tip:
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Your Name
Mobile: 0400 123 456
youremail@gmail.com

<any other relevant links>

<Recipient Name>
<Recipient’s title>
<Company>
<Address>

<Date>
<Role you’re applying for/Reference number>

Dear <recipient>, or Dear Sir/Madam, or Dear Hiring Manager,

A cover letter is your chance to demonstrate how your skills, experience and interests align with 
the  job you’re applying for and the organisation you are applying to. You should tailor your cover 
letter for each job application, referring to the selection criteria mentioned in the job listing.

Cover letters should not be long - the Careers Centre advises you stick to four short paragraphs:
1. Introduction

Mention the position you are applying for and where you saw the listing.
2. Why them

Explain why you’re interested in the role and the organisation. This is where you demonstrate
your research of the company.

3. Why me
Include a brief outline of your academic and employment history in relation to the selection
criteria. Provide evidence by describing relevant qualifications and experience, with specific
mention to the skills/areas outlined in the selection criteria.

4. The hoped-for result of your letter
Mention the best way to contact you so they are able to reach out if you are successful!
Conclude that, on the basis of your outlined skills and experience, you’d like to be considered
for an interview. State that your resume and any application forms are attached.

Final tips: 
• Showcase your personality, passions and enthusiasm in order to stand out
• Make the most of an email subject line - it can be used to sell yourself
• Proofread, proofread, proofread!

Sincerely, 
<Your Name>

As you undoubtedly know, the selection process for an intern, graduate, or any professional role 
is incredibly competitive. With more university graduates than ever before, it can be a very 
daunting task to even begin the process. Luckily for you, we have collated some of the best tips 
and tricks to help you stand out and show off your best self in order to secure that dream job. The 
best way to present your skills to employers is to draw upon past experiences, where you can 
clearly demonstrate how these skills have helped you achieve a goal.

The selection process usually has a number of steps. Each company is different, and even each 
role - but most employers will have an outline of the process on their website. Often, it will begin 
with an online application where you might be asked to answer a few questions and submit a 
resume/cover letter.

Careers Advice Cover Letter

You could add a link to 
your portfolio or LinkedIn

Try reading your cover 
letter out loud to pick up 
clunky sentences or 
incorrect grammar. You 
could also ask someone 
else to have a look since 
a fresh reader may pick 
up on overlooked 
mistakes!

Try to keep your cover 
letter to the point! Have 
others read over it for you 
and suggest edits if you’re 
struggling with this!

It’s important to refer to 
these as it shows how you 
are a perfect fit for the 
role! Although it may 
seem tiresome, the extra 
e�ort you go to promote 
yourself, the more likely 
you are to be considered!
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Your Name Mobile: 0400 123 456
youremail@gmail.com

<any other relevant links>

I am seeking a graduate position in Marketing Research where I can apply my strong 
communication and statistic analysis skills that I have acquired through my quantitative studies 
and various leadership experiences.

EDUCATION
B. of Commerce and Advanced Studies
Majoring in Marketing and Finance
The University of Sydney
2018 - 2021 | WAM 78.5

NSW Higher School Certificate
St Vincent’s College 
2012 - 2017 | ATAR 95.15

Languages: Conversational French proficiency 
Programs: Adobe Creative Suite, Microsoft Suite.

RELEVANT WORK EXPERIENCE

SKILLS

Summer Internship  
Nestle 
2020
• Completed a full time internship working

with the KitKat sales team to analyse market
potential. 

• Collaborated in teams when researching
marketing trends, volumetric data and
consumer feedback. 

Marketing Director and Content Creator
La Florist - Local Small Business 
2018 - 2020
• Developed social media plans to attract new

customers and enhance brand awareness. 
• Created and analysed digital content for

social media platforms; Facebook, Instagram
and YouTube. 

• Increased customer reach by 17% within 12
months.

EXTRACURRICULAR ACTIVITES
Careers and Sponsorships Subcommittee
Sydney Marketing Society (USYD)
2019
• Developed business acumen when

connecting with professionals in preparation
for networking events

Peer Mentor 
Sydney University Business School (USYD) 
2018
• Took initiative as a leader to support students
    in their transition from High School to Tertiary
    school. 

Sports Captain 
St Vincent’s College   
2016
• Developed leadership skills by empowering

younger students in areas where I felt
accomplished.

OTHER WORK EXPERIENCE
Part Time Sales Assistant  
General Pants Co. 
2016 - 2020
• Effectively contributed to daily KPI’s by

promoting products through customer
connection strategies.

• Confidently resolved and handled customer
queries and demands by providing after
sales support. 

• Adopted flexible communication styles to
address the needs of every customer. 

Your resume is the first chance to impress, so keep it short and impactful. It should showcase your 
greatest strengths and your most relevant work experience. If you don’t have any relevant work 
experience, focus on the transferable skills that you’ve gained from past experience and 
university. 

The Careers and Employability Office (CEO) at USyd has provided a sample resume template that 
can be adjusted to your own experiences! They also offer Resume Review Workshops so that you 
can ensure that your resume is of the highest standard. 
CEO website: https://www.sydney.edu.au/business/study/careers-and-employability.html
There is a wealth of information regarding resumes and cover letters on Canvas, under the CEO. 

Cover Letter and Resume

Sample Resume
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For roles with large numbers of applicants (such as vacationer programs and graduate roles), 
employers will often use psychometric testing as one of the first steps in the application process. 
These tests are designed to assess the alignment between your personality and skills to what is 
ideal for the role. Many employers have started to use gamified tests, and most psychometric 
tests can be divided into two categories. 

Personality Tests
These may include questions that assess your values, behaviours and interests that will be relevant 
to the role. There are no right or wrong answers in these tests. They are simply designed to predict 
company fit and predict behaviours of applicants in the workplace. The best way to approach 
these tests is to research the company's values and gain a good understanding of the role 
requirements.

Aptitude Tests 
These questions assess competence and can be focused on numeric reasoning (e.g. arithmetic or 
numerical sequences), verbal reasoning (processing written information), or abstract reasoning 
(e.g. pattern recognition). The best way to approach these tests is to practise!
Free sample personality and aptitude tests can be found at the Institute of Psychometric 
Coaching website:
https://www.psychometricinstitute.com.au/aptitude_tests_practice_guide.html

Psychometric Testing

Networking
Despite many misconceptions that students may have and uncertainties on how to go about it, 
networking is not ‘asking for a job’. Networking is giving yourself the opportunity to meet 
individuals from a range of fields and getting to know them, hence, building your “network”. 
These individuals may be employers, employees, graduates or other students. The idea of 
networking is to present yourself as approachable and friendly, so that when a job opportunity 
does arise, others may think of you. Of course, this all sounds easier said than done, so we’ve got 
some tips for you on how to network! 

Attend networking events run by societies at university.
Although it may seem daunting to speak to professionals and graduates, these people are kindly 
volunteering their own time because they are keen on helping students out! SMS often holds 
networking events and panels with big industry companies - check out our social media accounts 
to find out when the next one is on. 
Add people you meet at these events on LinkedIn to keep in contact with them and to be updated 
on their careers.

Don’t be afraid to reach out to people on LinkedIn.
Make sure that there is a purpose to the message such as a question about their role(s), career 
progression or the companies they’ve worked for. 
This also applies to people you meet at networking events. Send them a message about how their 
advice or talk helped you and try to get to know them a little better.

Find mentors who can guide you. 
Whether your mentor is someone in a later year of study, or someone who has been working for 
many years - speaking to people with more experience than yourself is a great way to seek 
practical advice and be pushed in the right direction. Luckily for you, SMS has a mentoring 
program that connects students to marketing industry professionals! Check out our socials for 
more information on the SMS Mentoring Program.
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In the course of career development, you'll encounter many different types and styles of 
interviews. Below are a collection of interview types and tips so that you’ll be prepared and able 
to adapt to the situation.

In-Person Interviews 
This is the interview type that is most familiar to people, and they usually take place after a phone 
screening interview. It is typically established that you fulfil the requirements for the position from 
your resume and screening interview. The interviewer is trying to see how well you would fit into 
the company and they will ask questions to test your listed skills and experience. Focus on the 
questions and try to keep your answers short and to the point. Remember, your goal is to build 
rapport with the interviewer and to market yourself as the best candidate. 

Multiple Round Interviews 
In larger companies, it is more common that candidates will go through several levels of 
interviews for as many as five times, which can happen on the same day or over several weeks. 
These can be a combination of different types of interviews such as one-on-one, group or panel 
interviews. 

Screening and Phone Interviews 
These types of interviews are typically the first step in the process and take place over a phone 
call. These are crucial as the interviewer decides if you will progress to the next step of the 
process. They are usually performed by a member of the HR department, who is trying to see if 
you would fit the company’s culture and whether you have the basic qualifications for the role. For 
these interviews, it is important that you outline your skills and experience to the interviewer as 
they ask you questions.

Interviews

Behaviour: 
• Tell me about a time you solved a problem.
• Tell me about a time you faced a difficult

customer/team member and how you dealt
with the situation.

• Give me an example of a time you displayed
initiative.

• Tell me about a time you were given negative
feedback and discuss how you handled it
and the outcome of the feedback.

Company and Career: 
• Why did you apply for this role?
• Why did you apply for this company?

Personality:
• Tell me about yourself.
• What are you passionate about?
• What are your hobbies?
• Resume related questions
• Do you have any questions?

Assessment Centres 
Assessment centres are often the final or penultimate step in the application process. They involve 
a series of activities in a simulated work environment so that employers can assess how applicants 
may perform in the role. Applicants can also take this opportunity to better understand what to 
expect in their role. There are often group and individual activities, and assessment centres can 
take between half a day or up to two days. The key skills employers look for are teamwork, 
communication and leadership. 

They can often be a very nerve-wracking experience, and the best way to prepare is to research 
into the company and to practise. One great way to practise is through the application process for 
USyd’s Industry Placement Program (IPP). IPP offers Business School students the opportunity to 
get hands-on experience in the workplace as part of their studies. These placements can be done 
through the semester or the holidays, and count as credit towards your degree. 
Find out more here: https://www.sydney.edu.au/students/industry-placement-program.html

Sample Questions 
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Name: Tania Ye 

over-do it and make it a one-(wo)man show. You want to show 
that you are a team player. You can do this by showcasing you 
are an active listener by building upon previous statements (if it 
applies) and acknowledging when someone has made a valid 
contribution. Finally, I think it’s important to be aware of your 
strengths going into the assessment centre and figuring out 
how you can best leverage those on the day.

What tips would you give students going into an 
internship? 
Show that you are willing to learn and be enthusiastic.  

During your internship, what were some of your 
day-to-day responsibilities? Did they remain relatively 
stable or did they change over time? 
My responsibilities day-to-day were quite varied, since it 
involved basically supporting my manager on anything that she 
worked on, whether it be for a presentation, a meeting, 
conducting analysis or otherwise. For my internship specifically, 
it involved a big final project that I would present on at the end 
of my internship, so that was something that I worked on 
consistently throughout, but the steps building towards it 
involved lots of different tasks. In terms of how it evolved, I 
eventually grew to have more and more responsibility as I 
became familiar with everything. So this meant having 
responsibilities that involved a more strategic skew than being 
more admin related.

What was your favourite/most memorable experience 
from your internship and why?
I think my favourite experience, as nerve-wracking it felt at the 
time, was probably my final presentation. All the interns really 
came together to practice and give feedback to each other, so 
it really felt like we were in it together. It was also a proper event 
in the office, where they catered lunch and everything, and all 
our managers spent the entire time convincing us all to chill. I 
also had a team offsite the day before, so it was a really fun 
second-last day and even other colleagues who weren’t my 
manager helped me to prepare. Overall, especially since 
everyone was finally back in office after being in lockdown, it 
just felt like a great environment. 

What were some of the main challenges you faced 
during your internship and how did you overcome 
these?
The main challenges I faced during my internship was honestly 
everything that was thrown at me that I had no experience with 
before. For context, I was in trade strategy which didn’t really 
draw upon anything I learnt in my marketing major, and I had 
absolutely no idea what I was doing. Honestly, the only way to 
overcome something like that is to keep on asking questions 
and trying it out yourself until you finally do get it. A big thing to 
keep in mind is that at the end of the day, you’re the intern and 
you’re there to learn, so ask for all the help you need. Of course, 
you should try to figure things out for yourself, but there comes

What are you studying and 
which year are you in? 
I am studying a Bachelor of Commerce 
and Advanced Studies, majoring in Marketing and Sociology. 
I am in my fourth (final) year. 

Which company did you intern for and how long was 
your internship? 
I did a summer internship at Reckitt (formerly known as Reckitt 
Benckiser) from December 2020 through to March 2021. 

What made you interested in applying for an internship 
at Reckitt? 
I am interested in brand management and think Reckitt 
develops really strong campaigns. I like that it is a purpose-led 
company and has a wide range of well-known brands that are 
available globally, including Dettol, Finish, Air Wick, Vanish, 
and many more. I also think it’s exciting being able to work on 
brands that you see everyday in-store and online. 

What steps were involved in the application process? 
The application process was pretty standard. The first step 
involved submitting my cover letter and resume online. Next, I 
completed an online gamified assessment. The third round 
consisted of a pre-recorded digital interview. After 
successfully completing all those rounds, I was invited to 
attend the final round at the assessment centre. 

What kinds of interview questions did they ask you and 
how did you prepare for it? 
In addition to the general ‘Tell me a time when…’ questions 
which relate to your past experiences, they asked a series of 
motivational questions (i.e. Why do you want to work at 
Reckitt? What do you want to get out of this role?). In terms of 
preparation, I searched for common interview questions 
online and prepared dot-point responses. It’s important to 
think of a few go-to scenarios beforehand that you can use as 
examples. To get an indication of the types of questions they 
might ask you in the interview, you can refer to the job 
description/profile and prepare your responses based on the 
skills/qualities they are looking for (i.e. communication, 
leadership, collaboration skills etc.). 

What tips do you have in standing out and making a 
positive impression at the assessment centre? 
The assessment centre involves working in a group on a 
business case. Although they are assessing your individual 
performance, they are also looking at how you interact within 
a team. It can be quite competitive as everyone wants to 
standout and prove themselves. However, you don’t want to

Internship Tips for Success 
Interview 1
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Name: Vivian Yu

the point where you might just be wasting everyone’s time by 
not asking. 

Do you have any tips on how to stand out as an intern to 
potentially secure a grad role?
I think the best way to stand out as an intern is to have a good 
attitude and get along with the wider team. Companies are 
looking to see whether you’re a culture fit, and you should also 
be testing out whether you like it there too. On a more 
technical level, paying attention to detail and handing in work 
in a timely manner would reflect well on you. From my 
experience, your manager probably has the largest influence 
on whether you secure a grad role, so really showing your 
initiative and proving yourself to them would also be key. 

What were the most valuable things you learnt from 
your internship? 
For my internship, I was given a project which required me to 
design a new software feature. The most valuable things I 
learnt from this experience were learning how to work with 
cross-functional teams and managing project constraints (i.e. 
time, resources, budget etc.).

During your internship, what were some of your 
day-to-day responsibilities? Did they remain relatively 
stable or did they change over time? 
My responsibilities included attending meetings and working 
on my intern project, which was to design a new feature in an 
Atlassian product. I was responsible for organising my own 
meetings to move this project forward and discuss my prog-
ress in team meetings. I also worked on developing design 
guidelines for my team. I wasn’t really assigned any day to day 
tasks - they expected me to manage my own time to get things 
done and take initiative to learn things that interest me in the 
spare time. This was a bit different to other internships I’ve 
done where your manager will ask you to do tasks for them as 
my manager didn’t give me small, boring tasks to do. I also 
quite often had social meetings as my internship was virtual - 
usually every second day there would be some social virtual 
event. 

What was your favourite/most memorable experience 
from your internship, and why? 
Atlassian has a 24 hour hackathon where you can form a team 
and make anything you want. This was super fun and innova-
tive. I worked with a team of other interns to make a virtual 
conversation card game for team bonding - we designed and 
coded it and everything. We then got to compete and present 
with other Atlassians so it was really interesting.

What were some of the main challenges you faced 
during your internship and how did you overcome 
these? 
There was a learning curve, as I didn’t have much product 
design experience before my internship. I had to do research, 
ask a lot of questions to figure out what I was doing.

Do you have any tips on how to stand out as an intern to 
potentially secure a grad role?
There is a concept called ‘career capital’ where everything you 
do essentially builds your collection of knowledge and skills 
that contribute to your career. So to build your collection of 
experiences that make you stand out, get involved as early as 
possible. Do things like holding exec positions in societies, 
other internships and try to win case competitions. Also, care 
about your marks - it’s not everything but it definitely helps. It’s 
also a good idea to talk to other people in roles you want to be 
in.

You can listen to my podcast (first episode) about how I got my 
role at Atlassian and how my friend got her role at Goldman 
Sachs. Episode 1 and 3 would be helpful. 
https://open.spotify.com/show/7jrjWtdUnznRNkB0lrNKGY

What are you studying and 
which year are you in? 
I’m studying a Bachelor of Commerce and Advanced Studies, 
majoring in Marketing and Design. I am in my fourth year.

Which company did you intern for and how long was 
your internship? 
I did a 3 month internship at Atlassian, working on the Product 
Design team.

What steps were involved in the application process? 
The first step involved submitting a cover letter, resume and 
portfolio. After that, I had a phone interview. The final stage 
involved an interview with the managers.

What tips would you give to those having to submit a 
portfolio? 
For the portfolio, it’s important that you tailor it to the role 
you’re applying for. For example, using keywords that resonate 
with the company you are applying for and are mentioned in 
the job description. Moreover, as I was applying for the prod-
uct design role, I included examples that highlighted my skill 
set in this area, including mockups of mobile apps and 
websites.  In your portfolio, it’s also important to include a 
rationale exploring the meaning and/or reasoning behind 
your work.  I would recommend including 2-3 really strong 
examples in your portfolio. I included projects that I had 
worked on at uni. In my portfolio, the main elements I included 
were the brief, the solution, the step-by-step design process, a 
reflection and a section on future improvements.

What advice would you give to students wanting to 
apply for similar internships? 
Don’t be afraid to apply for roles that you feel unqualified for. 
You have nothing to lose. 

Internship Tips for Success 

Interview 2

46



The Role of Marketing in 
Business Consulting
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In this interview, we invited Charlie Kelly, a Brand and Marketing Strategy manager at PwC, to 

discuss this topic of the role of marketing in the business consulting industry.  We explore how 

marketing strategy operates as a pivotal division at PwC. Charlie has previously worked with TBWA 

and McCann. 

1. What did you study at university and how did you get the role that you are
currently working at PwC?

2. Can you give an example of what your day to day looks like at work?

I studied a Bachelor of Business Admin and Arts, majoring in Marketing and Arts. I got to my current 
role, by first finding the Linkedin job advertisement, and then I had a chat with a consulting team 
member, who said that I should apply for this job opening. I went through an informal interview 
process, where I met three different people who would decide if I was suitable for this job. I was very 
keen to work at PwC, hence I researched the work done at the company, and connected with those 
working there on Linkedin. 

Each day is different from each other. Common tasks include interviewing the CEOs and senior 
executives from our client companies to gain insights into the challenges they are facing. This is 
similar to  client focus groups,  where our client companies’ employees provide insights and share 
the problems that they are having. I may also look at quantitative data that complements focus 
groups and interviews - this may come from client surveys, contracted market research or more, 
This is analysed to help us build out a strategy for our client. Finally to present my findings, 
Powerpoints are constructed to provide effective summaries and solutions to our clients.
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3. How important do you feel that “marketing” as a business function is for
consultancy firms, and is this reflected in PwC’s operations?

Consulting with a focus on marketing, is a relatively newer concept, compared to operations or 
financial consulting. At PwC, marketing consulting has been established for 4 years and is gaining 
increased prominence.  The firm is constantly learning and evolving with how they approach this 
field, in terms of the consulting space. 

4. Does PwC’s marketing division work closely with the other divisions, or are
they relatively independent of each other?

The marketing consulting team does work closely with the human resources, finance and operations 
teams. All of these teams are important sub-parts of consulting that work together on a 
project-by-project basis. It is crucial that each team can work together, so that there is a holistic view 
towards solving problems for clients. 

5. What are some key skills that employees should have whilst working in
consulting at PwC?

Individuals should be able to simplify complicated problems from clients and communicate this 
effectively. As PwC follows a hierarchical structure, it is important that junior members have the 
ability to appropriately communicate with senior members, such as executives. The junior members, 
such as those in graduate roles, that show drive, passion and proactiveness in their roles are also the 
ones that stand out. 

6. What has been your personal highlight at PwC while being the Brand and
Marketing Strategy manager?

My personal highlight was being part of the team writing the growth strategy for the No. 1 beer in 
the country. 
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WHAT ARE 
GRADUATE 
ROLES?

The job description of graduate roles can vary 
greatly depending on the industry, the 

organisation, or the field of work you want to 
enter. However, there are two main categories 

of work for recent graduates - graduate jobs 
and graduate

programs.
WHAT’S THE 

DIFFERENCE?

WHAT TO CHOOSE?
Graduate programs are a great way to gain varied foundational experience within many different 
functions of the business and gain access to high-level leadership and mentors! However, they are very 
rigidly structured, which may not suit all graduates. Some graduates prefer graduate jobs instead as they 

progress as fast as they want, and they can begin specialising in their chosen area straight away! 

GRADUATE PROGRAM     VS.     GRADUATE JOB
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OVERVIEW: Program by a large employer 
which involves structured learning, training 
and mentorship with many programs giving 
you a chance to experience multiple parts of 
the business.

OVERVIEW: Specific entry level role that 
requires a university degree but does not 
necessarily require any experience. These 
roles are still supported by company training 
practices used to develop all staff.

PURPOSE: Identify future leaders and fast 
track them to leadership positions within an 
organisation.

PURPOSE: To fill a specific role within an 
organisation from day 1.

COMPETITIVENESS: Very high. Graduate 
programs attract the most applications per 
vacancy but only provide positions to 30% of 
graduating students each year.

COMPETITIVENESS: Whilst still competitive, 
these roles don’t always get the exposure 
graduate programs do and have much lower 
applications per job vacancy than graduate 
programs.

DURATION: 12-36 months for the structured 
component, with many guaranteeing a 
transition into full time positions.

DURATION: No fixed terms with a 
permanent contract. Standard probationary 
periods are 3-6 months long.

RECRUITMENT PROCESS: Rigorous and 
timely. Application processes for these 
programs can take months. They normally 
entail automated steps, such as Applicant 
Tracking Systems, psychometric testing, video 
interviewing, assessment centres and more.

RECRUITMENT PROCESS: Can vary heavily 
but time to offer can be up to 50% faster 
with less steps and applicants to assess.

WHEN TO APPLY: Within your final year of 
university. Most graduate program 
applications begin as early as February to 
April. Another peak occurs in July for a second 
round of applications.

WHEN TO APPLY: Varies greatly. More 
dependent on the demand of the company.

LIMITATIONS: Graduate programs normally 
only accept Australian citizens or permanent 
residents.

LIMITATIONS: Need to be extremely 
diligent in checking career websites or job 
advertisements as they pop up sporadically.

AVERAGE PAY: AU$60,000 per year, varying 
between industries.

AVERAGE PAY: AU$67,000 per year, varying 
between industries.



Graduate Roles Tips for 
Success
Congratulations! You have secured a graduate role! Now what? Transitioning from the 
classroom to the workplace is a large transition. Here are some tips to succeed in the 
first year of your graduate position!

1. Be proactive
Strive to exceed what is expected of you and get involved in different tasks 
which aren’t necessarily within your job description.  Asking your colleagues if 
they need help is a great way to meet new people, show your competence 
and get involved in projects that peak your interest. Furthermore, remember 
that your manager is probably extremely busy and has a million things to 
worry about - because of this, they may simply forget to prioritise you 
sometimes. Depending on the company, it is usually appropriate to book time 
in your manager’s calendar for a catch-up if you need guidance; don’t always 
wait for them to come to you. Employers love seeing proactive people and 
often promote these individuals to leadership positions quicker.

2. Be open-minded
Say yes to everything! Try to involve yourself in as many projects as 
possible so you can work with a variety of different people. Introduce 
yourself to someone new everyday and be open to undertaking tasks that 
challenge you, because these situations are normally the best learning 
experiences.

3. Be patient
During this learning period, things are going to go wrong and you are going to 
make mistakes. Embracing these mistakes, owning up to them and focusing on 
what to do differently next time is all a part of the process. Stay involved, 
become self-aware and use it as an opportunity for development.

4. Dress to impress
Ensure to research the company you are working for and understand their dress 
code. This can make you feel more confident in the workplace and help you feel 
a sense of belonging. It also is a subconscious way to make a great first 
impression on colleagues you haven’t met before!

Top 10 Tips for Success
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5. Be humble & Curious
All of the greatest athletes, entrepreneurs and artists will tell you that they didn’t 
succeed in their career on their own. Always look for new learning opportunities from 
different people and actively ask questions. Don’t be afraid to ask your colleagues for 

help or whether they can be your mentor! 

6. Be measured
Ensure you and your supervisor are on the same page about how many goals you 
need to achieve daily and weekly. This can help pace your work and ensures open 
communication! It also mitigates any differences from the beginning to avoid future 

discrepancies.

7. Be reliable
Being a reliable employee from the beginning sets a high standard for yourself, gains 
the trust of others and reveals your competence. Reliable people are more 
trustworthy and therefore, place themselves in a higher position to gain more 
responsibility and respect. Make sure you're on-time to meetings, that you stay on top 
of all your tasks, and that you try your best at all your tasks. Having a notebook to keep 

track of all your tasks is always a great idea.

8. Understand your personal brand
You never know who you are going to meet at the workplace. Having a great 
elevator pitch down pat and knowing what you can bring to any job within 3 
words is a great way to ensure that if you meet someone with the power to 
escalate your career, you are well prepared. Depending on the industry you 
work within, this could also help develop rapport with clients or customers as 

well (useful in sales!)

9. Be a team player
Organisations are focusing on team work more than ever, as it increases efficiency, 
productivity and the collaboration of ideas. Ensure you are communicative and 
effectively contributing to every team! This is a great way to develop relationships 

with new colleagues, have your opinions heard and gain advice or help with tasks.

10. Network! Network! Network!
Attend as many networking opportunities as possible! This could be as simple as a 
team dinner or as extravagant as organisational award ceremonies. A lot of 
companies also participate in activities like fun runs, charity events, or volunteering 
opportunities. Get your name out there, establish your brand and try to stay 
connected with the people you meet! You never know what opportunities they may 

provide for you in the future.
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GRADUATE 
ROLES & BEYOND
After completing graduate roles, many individuals commence roles in more niche fields. 
The fields that individuals choose, are those they believe their strengths lie in and have an 
interest in. When they work within this field, they enhance their skills and gain more 
experience. 

As individuals move beyond graduate roles, they progress through the traditional 
corporate hierarchy structure. In the marketing industry, the common starting point is to be 
a specialist or coordinator in a specific field. Some examples of these fields are brand 
management, digital marketing, content marketing. 

After gaining experience as a specialist, coordinator or analyst, the progression is usually 
towards managerial roles. With managerial roles, there is increased responsibility to lead 
and to provide direction towards the others that are in your team. Important components 
of leadership include establishing, maintaining and modifying strategies, motivating 
others, and providing feedback. Managers are held accountable for the decisions that they 
make, as it contributes to the overall success of the team. 

Directors are also a significant part of the marketing industry hierarchy, as they are 
responsible for the overall strategy of the field that they are part of. They also provide 
guidance to managers on how they can lead effectively, as in most instances, they would 
have held managerial roles in the past. Other significant tasks directors do are; creating 
and managing budgets, hiring employees, and 
providing an opinion on strategies. 
Directors may also move into top-level 

Moving beyond a graduate role may 
also entail receiving an increase in your 
base salary, an additional bonus 
structure, or other perks, such as an 
ability to own a very small portion 
of the company, through 
employee-incentive shares. 

executive positions (e.g. Chief 
Marketing Officer.)
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VP C-Suite

Manage a wide range of 
marketing processes

Perform a variety of 
duties and interact with 
multiple departments

Great position to learn all 
about the different 
aspects of marketing

Establish and maintain 
marketing strategies

Evaluate market conditions, data 
on customers and competitors in 
order to implement marketing 
changes 

Plan, direct and coordinate 
marketing policies 

L
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Focuses on marketing 
strategy

Look at realistic market 
segments to target and 
show fulfillment of 
business goals

Increase purchase 
intention and 
excitement of 
prospective customers

Promote the company’s 
products and services

Work with the heads of 
other departments and 
aim to be superior to 
the competition 

May interview, hire, and 
train staff and act as a 
spokesperson for the 
company

Responsible and the 
head for all the areas of 
marketing 

Oversee planning, 
development & 
execution of all 
initiatives

Generate revenue 
through successful 
marketing 

Adapted from Set Up. (2021). 
The Marketing Career Path: From Entry-Level to Chief Marketing Officer.

Specialist/
Coordinator

Manager

Director



https://www.oliverwyman.com/careers/entry-level.html
https://www.ey.com/en_au/careers/student-entry-level-programs
https://www2.deloitte.com/au/en/pages/careers/articles/students.html

https://www.accenture.com/au-en/careers/local/internships?src=PSEARCH&c=car_glb_entrylevelorstrgoogle_12166155&n=psgs_0

521&gclid=CjwKCAjw4qCKBhAVEiwAkTYsPKuzbBuHowtkW1p3ABs4tjyTteCLc4UjpLDzlZNIeLojKN3p4uQYExoCuQ4QAvD_BwE&g

clsrc=aw.dsMedia & Communications
https://careers.telstra.com/fields-of-work/students 

https://www.optus.com.au/about/careers/teams/students-graduates 

Government
https://www.psc.nsw.gov.au/workforce-management/recruitment/nsw-government-graduate-program/about-the-program#social-work-stream

https://careers.asic.gov.au/Graduate-program.html?in
_organId=16529

https://www.apra.gov.au/apra-graduate-care
ers  

Fast Moving Consumer Goods (FMCG)
https://www.nestle.com.au/en/jobs/nextgen#tabs 
https://www.unilever.com.au/careers/graduates/ 

https://careers.rb.com/go/Graduates-&-Interns_gb/3895301/ 
https://www.pgcareers.com/internships

https://www.gsk.com/en-gb/careers/ 

Banking 
https://www.commbank.com.au/about-us/careers/graduate-intern-programs.htmlhttps:

//www.macquarie.com/au/en/careers/graduates-and-interns.html

https://www.westpac.com.au/about-westpac/careers/pathways/grad-program/

https://www.anz.com.au/careers/programs/graduates/ 

Technology
https://careers.microsoft.com/students/us/en/aunzuniversityinternship 

https://careers.google.com/students/

To find more graduate and internship 
support services, check out the websites we 
have compiled below!

GradConnection: 
https://au.gradconnection.com/ 
GradConnection is a free service that links 
students and graduates to crucial employment 
opportunities. A one-stop shop for application 
deadlines, their search engine and career 
profile features streamline the application 
process so that you can spend more time 
putting yourself out there in the industry! 

Now that you have perfected your CV, and are 
well versed in work experience positions that 
may further your career goals, it’s time to apply 
for internship and graduate openings. 

While moving from your student life to the 
real-world marketing industry can be 
intimidating, SMS is determined to help you get 
started on your career journey!

Hatch: 
https://www.hatch.team/
Hatch is a talent-matching platform that 
connects employers with skilled graduates 
available in the workforce. A careers partner 
with SMS and WOSOC, their talented team 
offers CV and application review services, and 
has leveraged partnerships with large 
Australian employers such as Qantas, Westpac, 
The Iconic and Domain to optimise graduate 
career journeys like yours!

MAJOR MARKETING EMPLOYERS BY SPECIALISATION

Fast Moving Consumer Goods (FMCG)
• Nestle

• Unilever
• Reckitt Benckiser

• Procter & Gamble (P&G)
• GlaxoSmithKline

Banking 
• Commonwealth Bank

• Macquarie Group
• Westpac

• ANZ

Technology
• Microsoft
• Google

Internship 
& Graduate
Openings

Management Consulting
• Oliver Wyman

• EY
• Deloitte

• Accenture

Media & Communications
• Telstra
• Optus

Government
• NSW Government

• Australian Securities & 
Investments Commission (ASIC)

• Australian Prudential 
Regulation Authority (APRA)
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LinkedIn: 
https://www.linkedin.com/
LinkedIn is an essential tool for you to build your career 
network, get the first word in on upcoming application 
openings and stand out in the competitive marketing 
industry. Like many social media platforms, regular 
engagement on your LinkedIn page can help potential 
employers understand your passions and expertise. We 
strongly recommend that you check out their resources 
and set up a profile if you haven’t already!

GradAustralia: 
https://gradaustralia.com.au/
GradAustralia is a leading graduate careers support 
service, connecting employers with young local talent. 
Determined to change the way that students make 
decisions early in their careers, they offer information 
on the Top 100 ranked Australian graduate employers, 
and assist students to reduce the ambiguity of graduate 
applications.

You can also find many 
internship and graduate  
listings on careers websites 
such as Seek and Indeed.
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Graduate Life 
Student Spotlight

Every day was a different day in terms of being a grad at Westpac. Every morning our team had 
a daily 15 minute ‘stand-up’ to identify any problems or blockers anyone was experiencing so 
we could circumvent it as a group. The rest of the day generally consisted of meetings and 
working on deliverables for my projects.

What did a typical day look like for you as a new graduate?

Be yourself (as cliché as that sounds)! If you feel like you need to be a different version of 
yourself to get a job, then you should rethink why you want the job in the first place. Employers

The graduate application process is often long, consisting of multiple rounds. What are 
your top tips for being a successful candidate?  

Everyone at Westpac was so welcoming, accommodating and understanding of my position. 
They were all more than happy to spend time teaching me new skills, training me and allowing 
me to work at my own pace. I was also given a large amount of responsibility to lead initiatives 
and my opinion was as valuable as any other member of the team’s, regardless of experience. 

What was your favourite part of being a graduate? 

I used websites like GradAustralia and GradConnection to find out about different roles that 
suited my areas of study. Those sites are great because they aggregate a lot of different roles 
and opening/closing dates of applications, so you can easily keep track of what you’re planning 
on applying for. Students should also research companies or industries that they’re interested 
in, and explore the Careers section of company sites to see if there are any graduate programs 
or entry-level roles on offer. I also found LinkedIn advertises lots of entry-level roles.

How did you find out about your graduate role and how can students find roles to apply to?

My application process was relatively lengthy. I had several rounds of testing (e.g. cultural 
Assessment, psychometric testing) and a video interview followed by a 3-stage assessment 
centre held at the Westpac Sydney office. The assessment centre involved an individual 
assessment, group assessment and individual interview. The process doesn’t require much 
prior preparation - they’re really just looking to see who you are as a person and find out more 
about the way you think and respond to challenges. It helps to do some research on the 
industry and company you are applying for, so you can understand and recall relevant events, 
players and innovations.

What steps were involved in your application process and how did you prepare for it?

Seraphina Buay, ex-President of SMS, 
recently completed the Digital and Marketing 
graduate program at Westpac. She graduated 
with a Bachelor of Commerce (Liberal Studies) 
majoring in Marketing and Sociology from 
USyd in 2019.
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and recruiters actively seek people who come across as authentic, unafraid to share their 
opinions and who will fit in with the general culture of the company. During interviews, be 
confident in yourself and your answers, and don’t be afraid to build an interpersonal connection 
with your interviewer, it will help to break the ice and make the interview process infinitely 
easier.

I did the Community Placement Program in Cambodia where I built sustainable solutions for 
plastic recycling in Siem Reap. I also completed the Industry Placement Program which allowed 
me to intern at Reckitt (formerly RB) for 6 months (and introduced me to the world of assessment 
centres and video interviews). I was also heavily involved in multiple societies like SMS and 180 
Degrees Consulting which enabled me to gain valuable skills and industry mentors. Being the 
President of SMS was also extremely helpful as I learnt valuable skills regarding project 
coordination, professional communication and teamwork.

Were there any opportunities that you took advantage of during university that 
particularly helped with your professional development?

Don’t overthink the process too much or take rejections personally, everything happens for a 
reason! Also, grad programs aren’t the be-all and end-all pathway once you’re done with uni. 
You should consider looking at entry-level roles in the industry that you are interested in 
entering, and don’t be afraid to reach out to people directly on LinkedIn to see whether their 
company has job openings. Internships are also a great way to transition into a full-time role, so 
consider looking at websites such as Hatch, which connects students to paid work experience. 
Lastly, be selective with where you apply to and don’t apply to somewhere you’re not that 
interested in working. They will be able to tell!

What advice would you give to students who are worried about securing a graduate role? 

It was surprisingly easy! If anything, working full-time is great because you always have your 
weekends to yourself. A lot of the soft skills you learn at university are very transferable to the full 
time working world, so it makes the transition much easier.

What was the transition between studying at university to full-time work like? 

My graduate role exposed me to so many areas of digital and marketing that I hadn’t previously 
understood or didn’t know about. Being part of a cross-functional team also means that I have 
the ability to explore different areas of interest (such as Experience Design/UX, Digital Analytics, 
Digital Personalisation) and collaborate closely on projects with all of those aspects.

How did your graduate role shape you further as an individual?

Many people think you have to have your entire life or career figured out by the time you 
graduate. The amazing thing about starting your career is that you can change it and shape it 
according to what you learn and are interested in as time goes on. It’s perfectly normal to have 
multiple career changes after your first full-time job, and it’s normal to try different things out 
and decide they’re not for you.

What is the biggest misconception about life after university?



Nicole Fox from Nestlé joins us to 
discuss all things brand management. 
Nicole is currently the Head of 
Marketing (Foods) at Nestlé in Sydney. 

She has extensive industry experience working in 
fast-moving consumer goods (FMCG) companies such 
as Reckitt, Kimberly-Clark, Goodman Fielder, and now 
Nestlé. Her areas of expertise are in brand building, 
brand and portfolio strategy and commercial acumen.

Nicole Fox 
Head of Marketing (Foods)

at Nestlé

What is brand management, and what do you look after as Head of Marketing for Foods at Nestlé? 
Brand management is the art and science of truly understanding your target consumer, market 

landscape and future trends to build and deliver a meaningful connection with consumers. One of 

the key attributes of any great marketer is to be curious, to always seek to ask WHY and to build, 

optimise and grow your brand to meet current and future market needs.

As the Head of Marketing for Foods, there are three major pillars I look after across Australia and 

New Zealand. Maggi Noodles, which is a market leader operating in a high growth category, Maggi 

Recipe Solutions, a much-loved range within a mature category with the challenge to unlock new 
growth opportunities, and Harvest Gourmet, our innovative plant-based brand.

What are the skills and personal attributes that you think an effective brand manager should 
possess? What do you look for when interviewing individuals to join your team?
Hard skills such as being well-versed in project management, communications and strategic 

thinking are all fundamental capability areas. Alongside this, brand managers must be capable of 

innovative thinking to lead the brand’s direction in a compelling and visionary way. Soft skills are 

equally important, which include showing initiative, a sense of curiosity, having a passion for 

marketing and making a difference every day. Brand managers should have a growth mindset, see 

challenges as opportunities, be data and insight-led, and be open to agile ways of working.

When interviewing individuals to join the team, I tend to focus on soft skills and how the candidate 

has the potential to create a positive impact on the brand or portfolio.  
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How does Nestlé differentiate between its brands within its large portfolio while simultaneously 
maintaining a cohesive brand identity?
The differentiation between the brands is fairly natural, as we have a large range of diverse brands 

and products that operate in separate business units. That being said, we still maintain 

cohesiveness within Nestlé by ensuring that each brand and division is following strict guidelines 

in areas such as nutrition and sustainability as well as following responsible marketing protocols. 

The guidelines in place are more robust than the regulatory standards to ensure we’re leading the 
industry in a positive way.

What do your day-to-day work activities involve? 
We conduct a “scrum” on a daily basis, which is where the Foods division gathers for short and 

sharp conversations to check in on the various key projects we’re working on. I also participate in 

management meetings that go over broader business opportunities, and cross-functional 

meetings that focus on performance and upcoming in-market activities. I spend time analysing the 

division’s performance by monitoring and controlling - this is a useful start point when developing 
longer-term strategic planning.

What did your career progression look like? How did you end up where you are today?
I started at Reckitt (formerly RB) in their graduate program. I worked across several functions as a 

Pharmacy Representative and Sales Executive before moving into demand planning and brand 

management. The experience I gained at Reckitt is still useful to this day as it allowed me to truly 

understand the challenges and opportunities to support projects across multiple functional areas. 

It also unlocked a sense of empathy and a deeper understanding of those functions which has 
helped me navigate and solve challenges when they arise.

I have worked overseas with Reckitt in the USA and Kimberly-Clark in their European head office in 

London. I have led many innovation and communication projects across markets that have 

capitalised on new opportunities to grow. When I came back to Sydney I joined Goodman Fielder 

where I led several of the Grocery categories before being promoted to Head of Marketing. 
I joined Nestlé 2 years ago as the Head of Marketing for the Foods division.

What has been your favourite Nestlé brand innovation or marketing campaign?
Although I am really proud of the work my team and I are delivering across Foods, we are still in 

the development phase so I will choose another brand outside of my remit. One of my 

favourite initiatives executed over the past 12 months was the KitKat R U OK? Campaign. The 

iconic KitKat wrapper was transformed into an R U OK? pack with messaging reminding Aussies to 

have a break and ask their friends, family and colleagues “Are you ok?”. The campaign helped raise 

awareness for mental health and the importance of having a break.

Similarly, the KitKat “Give The Planet A Break” sustainability campaign drove education 

of the recyclability of its soft plastic packaging and truly brought to life its brand 

purpose in a compelling and impactful way.
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SMS Subcommittee members were asked; “What is the best advice they have 
ever received?”. We wanted to pass their answers onto you, as we navigate 

these unprecedented times together!

Marketing (Contents)
‘Luck is what happens when 

preparation meets opportunity’
‘There is no right or wrong, only a series 

of possibilities that shift with each thought, 
feeling, and action that you experience’

‘Everything happens for a reason’

Marketing (Design)
‘Pain is only temporary, education is forever’

‘If you don’t take your chances, you will never know’
‘You miss 100% of the shots that you don’t take!’

‘Leaving no regrets = success’

Marketing (Publications)
‘You'll never find happiness 

comparing yourself to others’
‘Sometimes the smallest things take 

up the most room in your heart’
‘Learn to laugh at yourself’

‘If you can't love yourself, how are 
you gonna love somebody else?’

Careers and Sponsorships
‘Work from a place of rest rather than work for rest’

‘Say ‘Yes’ to all of the opportunities that come your way’
‘You really only live once’

Events
‘Your only limit is your mind’

‘Every door that closes opens a new one that 
takes you in an even better direction’
‘Nothing ventured, nothing gained’

‘Be present; take time to recalibrate and get in 
touch with your senses’

Technology
‘Sometimes, all you need is some 

good food and a nap’
‘This too, shall pass’

‘Never forget your heart’s 
original intention’

‘Stop doubting yourself, you’re 
doing fine’
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JOIN SMS!
This might be a no-brainer, but if you are invested in your career and 
graduate journey, joining SMS is a surefire way to make some amazing uni 
memories, complete unique achievements for your resume and build a 
network of marketing peers (on top of professional networking experiences, 
made possible by SMS’ sponsorship partners). Keep an eye on our Facebook 
Page for upcoming events and opportunities, and apply for a Leadership or 
Subcommittee position at our next Annual General Meeting (AGM)!

CARPE DIEM!
Seize all the opportunities available to you! Year after year, the biggest tip 
coming from our SMS executive team has been to make the most out of the 
events, societies, internships, job opportunities, scholarships and 
extracurricular activities  available to USyd Students. It may be tempting to 
leave all of the university admin, Business Faculty and CEO emails unread in 
your inbox - don’t fall into this trap! You may miss life-changing opportunities 
that teach you a lot about yourself and your future career prospects, so get 
out there and seize the day!

KNOW YOUR GOALS!
While all marketing students learn the importance of managing business 
objectives , it’s also true that objective-setting is a helpful and motivating tool 
for students! Knowing your own academic, personal and career goals for the 
semester can help you avoid mid-semester burnout, and keep track of your 
strengths and areas for improvement in your coursework. Setting yourself a 
uni goal is as easy as S-M-A-R-T!

Specific: What is your goal? Find a short, succinct way to express it.
Measurable: How will you measure your progress? Track this measurement 
often so that you don’t leave out any of your hard work.
Actionable: What will you do to achieve this? Knowing your study or 
development methods will help narrow down choices further down the track.
Realistic: Are you able to achieve this? Setting end goals that are outside 
your control or impossible to attain can do more harm than good!
Time-bound: When will you know whether you have achieved the goal? 
University life is full of deadlines and schedules, so this step should be pretty 
easy to implement.
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ENDNOTE
We hope that this guide has been able to offer you valuable insight into all things related 
to university life and beyond. 

Thank you to all of those who were involved in the making of this Graduate’s Guide - our 
Marketing (Publications) Subcommittee led by Leona Liu: Claire Ward, Julia Purcell, Milla 
Kim, Toby Luck; alongside the Careers & Sponsorships Subcommittee led by Isabella 
Byrne and Thomas Lunn: Jenna Tyson, Paris Nouveau, Phoebe Reede, Raghav Singh; 
and the Marketing (Design) Subcommittee led by Janice Gao: Annie Lu, Giang Nguyen, 
Josh Cappello and Rachel Lee. We would like to extend a thank you to Bonnie Zhan 
(Tech), Christopher Tong (Tech) and Uyen Cao (Contents) for your contributions. 

We would also like to acknowledge the SMS Executive and Subcommittee teams who 
proofread endless pages of valuable information. 

Best of luck!

SMS Team

64



64 65






